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LOT NOI PAU

Gido trinh “TIENG ANH CHUYEN NGANH KE TOAN ” dugc
bién soan theo chwong trinh dao tao nghé ké toan cua tdng cuc nghé, giang
day cho sinh vién hé Cao dang nghé cua truong Cao dang Nghé Céng
nghiép Ha Noi. Tuy nhién, gido trinh nay c6 nhirng uu diém noi bat sau:

C6 tinh cap nhat méi nhat.

Cac thong tin va thong sé dwa ra co tinh khoa hoc va d6 tin cay cao.

C6 bd cuc hop 1y, logic, khoa hoc.

C6 nhiéu hoat dong thao luan cip, nhém thong qua cac doa hoi thoai.

Céc chu dé bai hoc co tranh anh minh hoa, dugc thiét ké mot cach cu

thé, thiét thyc va gan lién véi thuc té.

Vén tir vung phong ph.

Vén kién thiic pht hop Véi trinh dochung cho d6i tugng hoc sinh

truong nghé.

Pé dap tng yéu cau trén céc bai trong gido trinh vira tuan theo
chuong trinh vira ¢6 nhitng cha dé gan giii vai sinh vién nganh ké toan. Khi
cac em hoc dén phan tiéng Anh chuyén nganh thi cac em ciing da ¢ nhiing
kién thirc nhat dinh vé nghé ciing nhu ¢6 mot sé kién thic tiéng Anh co
ban, do d6 muc tiéu cua giao trinh la:

- Phét trién nhitng ki nang nhu: doc hiéu, dich céc tai liéu tiéng Anh
chuyén nganh ké toan.

- Phét trién céac k§ nang theo mot hé théng cac chii diém gan lién véi
cac hoat dong chuyén nganh ké toan, dic biét phat trién k§ nang doc, dich
hiéu;

- Xay dung va rén luyén cac ky ning hoc tap ngoai ngit dong thoi
hinh thanh va phét trién kha nang doc lap suy nghi va sang tao trong giao
tiép bang tiéng Anh cho sinh vién;

- Pay la gido trinh mang tinh chuyén nganh nén tranh anh nhiéu,
chung t6i dé nghi gido trinh dugc in mau dé sinh vién d& dang hon trong
viéc hiéu cac khai niém chuyén nganh bang tiéng Anh théng qua hinh anh.

Pé hoan thanh viéc bién soan gido trinh, chiing t6i ludn duoc sy gidp
dd cua cac gido vién trong truong. Ching to1 xin chan thanh cam on céc
gido vién to mdn Tiéng Anh va Kinh Té cua nha trudng da nhiét tinh gitp
d& chung téi trong qua trinh bién soan.
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Chéc chan gi4o trinh khong tranh khoi thiéu sét. Ching tdi mong
nhan duogc y kién dong gép dé gido trinh duoc chinh sira va ngay cang hoan
thién hon.

Xin tran trong cam on

Ha Noi,ngay 1 thang 12 nam 2012

Tham gia bién soan gido trinh
Haa Thi Mai Hoa - Chu bién
Nguyén Lé Hang
Nguyén Quang Huy



Tuyén bé ban quyén

Tai liéu nay la loai gido trinh ndi by dung trong nha truong
véi muc dich lam tai liéu giang day cho gido vién va hoc sinh, sinh
vién nén cac ngudn thdng tin cé thé duoc tham khao.

Tai liéu phai do truomg Cao dang nghé Cong nghiép Ha Noi in
an va phat hanh.

Viéc su dung tai liéu nay vai muc dich thuong mai hoac khac
véi muc dich trén déu bi nghiém cadm va bi coi 1a vi pham ban
quyén.

Truong Cao diang nghé Cong nghiép Ha Nbi xin chan thanh
cam on cac thong tin gitp cho nha truong bao vé ban quyén cua
minh.
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CHUONG TRINH MON HOQC

TIENG ANH CHUYEN NGANH KE TOAN
Ma s6 mén hoc: MH 10
Thai gian caa mén hoc: 60 gior - (LY thuyét: 40 gio ; Thuc hanh: 20 gio)
I. VI TRI, TINH CHAT CUA MON HQC:
- Vi tri: LA mét trong nhitng mén hoc chuyén nganh duoc b tri giang day
sau khi da hoc xong cac mén hoc chung.
- Tinh chat: L& mot mdn hoc bt budc, véi vai trd cong cu tao diéu kién cho
dat nude hoa nhap véi cong dong qudc té va khu vuc, hoa nhap kinh té thi
truong thé gidi, tiép can véi nhitng théng tin khoa hoc ki thuat va cac nén
van hoa trén thé gioi, dong thoi gidi thiéu nén vian hoa Viét Nam véi thé
gioi gitp sinh vién nang cao chuyén mon thong qua doc, dich tai liéu
chuyén nganh bang Tiéng Anh.
Il. MUC TIEU MON HQC:
- Phéat trién nhitng k¥ nang nhu: doc hiéu, dich cac tai liéu tiéng Anh
chuyén nganh tai chinh ké toan.
- Boc hiéu duoc céc s6 sach, biéu bang.
- Poc hiéu céc tai lidu doc thém bung tiéng Anh va tom tit noi dung chinh
cua tai liéu.
- Nam duoc von tir veng va ngit phap co ban cua tiéng Anh chuyén nganh
tai chinh ké toan.
111. NOI DUNG MON HOQC:
1. Ngi dung téng quat va phan phai thoi gian:

Sé Thot gian (gio)
T Tén chwong, myc Tong| Ly | Thuc | Kiém
so | thuyét | hanh | tra
I Marketing economy 4 3 1
Vocabulary
Reading
Comprehension
Word- study
I Microeconomics and 4 3 1
Macroeconomics




Vocabulary
Reading
Comprehension
Word- study

Supply and demand
Vocabulary
Reading
Comprehension
Word- study

Money and its functions
Vocabulary

Reading
Comprehension

Word- study

Banks and Business
Vocabulary
Reading
Comprehension
Word- study

Test 1

Vi

Marketing, Analysis of
marketing opportunities
Vocabulary

Reading

Comprehension

Word- study

Vil

Pricing
Vocabulary
Reading
Comprehension
Word- study

VIl

Finance
Vocabulary
Reading




Comprehension
Word- study

Taxation
Vocabulary
Reading
Comprehension
Word- study

Insurance
Vocabulary
Reading
Comprehension
Word- study

Test 2

Xl

Management  of
capital

Vocabulary
Reading
Comprehension
Word- study

working

Xl

Accounting , the balance sheet

Vocabulary
Reading
Comprehension
Word- study

X1

An income statement
Vocabulary

Reading
Comprehension
Word- study

Test 3

XV

A cash flow statement
Vocabulary

Reading
Comprehension




Word- study
XV The role of Auditors 3 2 1
Vocabulary
Reading
Comprehension
Word- study
EXAM

Total 60

2. Y8u ciu vé danh gia hoan thanh mén hoc:

* V& kién thic:

+ Sir dung duogc nhitng thuat ngit chuyén nganh lién quan dén tai chinh va
ké toan.

+ Str dung mot sd cau trdc ngit phap hay dung trong tiéng Anh
chuyén nganh nhu: thé bi dong, ménh dé quan hé, cdu mong udc, cau diéu
kién, tinh tur so sanh, lién tur, cdu muc dich, giai tu. ..

* \/é k¥ nang:

Poc, hiéu va dich duoc mot sé tai liéu lién quan dén chuyén nganh
tai chinh va ké toan tir Tiéng Anh sang Tiéng Viét.
* \/& thai do:

Nguoi hoc ¢ thai do hoc tap nghiém tdc, cb gang tiép thu kién thuc
hiéu qua nhat dé sau nay van dung kién thic d3 hoc vao dich tai liéu
chuyén nganh nham nang cao chuy&n mén trong cong viéc.

* Pham vi tir vung, kién thic Tiéng Anh chuyén nganh can kiém tra sau

khi hoan thanh mén hoc:

+ Kinh té thi truong, kinh té vi mo, kinh té vi mo

+ Cung cau

+ Tién, ngan hang va doanh nghiép

+ Thi truong von

+ Thué

+ Bao hiém

+ Ké toan, bao céo tai chinh

+ Kiém toan

* Phuong phap kiém tra danh gia sau khi két thdc mén hoc:
10



+ Trac nghiém
+ Tu luan.
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UNIT 1: THE MARKET ECONOMY

READING COMPREHENSION

Planned economy: A system whereby the structure of the market is
deliberately planned by the state, in which production and consumption
quotas are fixed beforehand and where there is no real competition between
industrial or commercial organizations. In the Soviet model, for instance,
all the means of production and the channels are state controlled. Private
ownership does not exist in this field.

In practice, there is wide gap between the theoretical model and
economy realities: the so- called market economies rely more and more on
Government planning and intervention, whereas in planned economies,
such capitalistic notions as profit tend to be reintroduced.

Free market economy: An economic system in which the market —
that is the relation between producers and consumers, buyers and sellers,
investors and workers, management and labour — is supposed to be
regulated by the law of supply and demand. Business firms are supposed to
complete freely, and any attempt at hindering free competition (‘restrictive
practices’) is punishable by law.

Direct government intervention is theoretically ruled out although
the government will influence the economic situation through its fiscal and
budgetary policies.

Mixed economy: An economic system in which some goods and
services are produced by the government and some by private enterprise. It

12



lies between a command economy and a complete laissez- faire economy.
In practice, most economies are mixed: the significant feature is whether an
economy is moving towards or away from a more laissez — faire situation.
VOCABULARY

Free market economy:
inventor(n)/investor:
management (n):
manage to do smt
labour ;labor ['leiba] (n)
suppose (V):

supply (n):

supply smt for smb
demand (n):

attempt (v):

hinder (v):
restrictive (adj):
intervention(n):

fiscal (adj):

budgetary (adj):
planned economy:
deliberately(adj):
quotas (n):
beforehand (adv):
commercial (adj):
ownership (n):

reality [ri:'aliti] (n):
so- called (ad)):

rely (v): (+on, upon)
notion [noufn] (n):
mixed economy (n):
enterprise (n):

laissez- faire (n):

Free market economy

ngudi phat minh, ngudi sang ché
su trong nom, su quan ly

cb gang lam gi

lao dong.

cho 13; tin rdng; nghi rang

su cung cap; su dugc cung cap

su doi hoi, su yéu cau; nhu cau

nd lyc 1am cai gi; thr 1am cai gi
can trd, gay trd ngai
han ché, €161 han

su xen vao, su can thiép

(thuodc) cong khd; (thude) tai chinh
(thudc) ngéan sach

nén kinh té c6 ké hoach tap trung
c6 suy nghi can nhic; than trong
phan, chi tiéu

san sang; trudc; sém hon

thudc vé hodc danh cho thuong mai
quyén so hiru

su thue; thue té; thuc tai; cai c6 that
cai goi la

tin vao, tin cay vao, tin tuéng vao

¥ ni€m, khai niém

hé thng kinh té hop doanh

(tr My,nghia M¥) t6 chtc kinh
doanh, hang, xi nghiép

chinh sach dé mic tu nhan kinh

doanh; chinh sach tu do kinh

13



doanh; sy khong can thi€p vao vi¢c
nguoi khac

COMPREHENSION

Using the information in the text, answer the questions below:

What is market economy?

What is planned economy?

What are differences between Market economy and Planned economy?
What is mixed economy?
WORD-STUDY

Work with your friends; find out all the words in the picture below
and research their meaning. Then compare your results to other groups.
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Fill each of the numbered blanks in the following passage. Use only

one word from the box in each space:

Principle the anything what
how at both

for issues training
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Economy is .................. (1) study of how individuals and nations
make choices about how to use scare resources to fill their needs and wants.
A resource iS .............. (2) that people can use to make or obtain
.............. (3) they need or want. You may be asking yourself ..............
(4) this point how economics will help you, a student. Also, you may be
wandering how a scare resource is a problem ............... (5) a nation like
the United State that has such abundant resources.

It may surprise you to know that many of the decisions you will face

as a citizen deal with ................ (6) the United States should use its
resources. Learning economic ......... (7) can help you make decisions
about candidates for political office, political social.................. (8), and

the goals the United States should set for itself, such as how to spend
government revenues. Many people are familiar with the benefits of
government programs such as job ......... (9) and Medicare, but how many
people are aware of the costs of this programs? Economics can help you to
understand .......... (10) costs and benefits and, therefore, help you to make
better decisions.

FURTHER READING

1.“POI MOI” — REFORM PERIOD

The economy of Vietnam is a developing planned
economy and market_economy. Since the mid-1980s, through the "Doi
Moi" reform period, Vietnam has made a shift from a highly-centralized
planned economy to a socialist-oriented market economy which use both
directive and indicative planning (see Five-Year Plans of Vietnam). Over
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that period, the economy has experienced rapid growth. Nowadays,
Vietnam is in a period of being integrated into the global economy. Almost
all Vietnamese enterprises are SMEs. Vietnam has become a leading
agricultural exporter and served as an attractive destination for foreign
investment in Southeast Asia.

In 2011, the nominal GDP reached $121.6 billion, with
nominal GDP per capita of $1328.60. According to a forecast in December
2005 by Goldman Sachs, Vietnamese economy will become the 35th
largest economy in the world with nominal GDP of $ 436 billion and
nominal GDP per capita of 4,357 USD by 2025. According to a forecast by
the PricewaterhouseCoopers in 2008, Vietnam may be the fastest growing
of emerging economies by 2025, with a potential annual growth rate of
about 10% in real dollar terms, which would increase the size of the
economy to 70% of the size of the UK economy by 2050.

2. CHARACTERISTICS OF A MARKET ECONOMY PRIVATE
PROPERTY

Labor resources, natural resources, capital resources (e.g., equipment and
buildings), and the goods and services produced in the economy are largely
owned by private individuals and private institutions rather than by
government. This private ownership combined with the freedom to
negotiate legally binding contracts permits people, within very broad limits,
to obtain and use resources as they choose.

FREEDOM OF ENTERPRISE AND CHOICE

Private entrepreneurs are free to obtain and organize resources in the
production of goods and services and to sell them in markets of their
choices. Consumers are at liberty to buy that collection of goods and
services that best satisfies their economic wants. Workers are free to seek
any jobs for which they are qualified.

MOTIVE OF SELF-INTEREST

The "Invisible Hand" that is the driving force in a market economy is each
individual promoting his or her self-interest. Consumers aim to get the
greatest satisfaction from their budgets; entrepreneurs try to achieve the
highest profits for their firms; workers want the highest possible wages and
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salaries; and owners of property resources attempt to get the highest
possible prices from the rent and sale of their resources.

COMPETITION

Economic rivalry means that buyers and sellers are free to enter or leave
any market and that there are buyers and sellers acting independently in the
marketplace. It is competition, not government regulation, that diffuses
economic power and limits the potential abuse of that power by one
economic unit against another as each attempts to further its own self-
interest.

SYSTEM OF MARKETS AND PRICES

Markets are the basic coordinating mechanisms in our type of economy, not
central planning by government. A market brings buyers and sellers of a
particular good or service into contact with one another. The preferences of
sellers and buyers are registered on the supply and demand sides of various
markets, and the outcome of these choices is a system of product and
resource prices. These prices are guideposts on which participants in
markets make and revise their free choices in furthering their self-interests.

LIMITED GOVERNMENT

A competitive market economy promotes the efficient use of its resources.
As a self-regulating and self-adjusting economy, no significant economic
role for government is necessary. However, a number of limitations and
undesirable outcomes associated with the market system result in an active,
but limited economic role for government.
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UNIT 2: MACROECONOMICS
AND MICROECONOMICS

I. READING
1. What is economic?

The Economist's Dictionary of Economics defines economics as
"The study of the production, distribution and consumption of wealth in

human society."

Economics

ﬁlﬁ

2. What is macroeconomic?

The field of economics that studies the behavior of the aggregate
economy. Macroeconomics examines economy-wide phenomena such as
changes in unemployment, national income, rate of growth, gross domestic
product, inflation and price levels.

3. What is microeconomic?

18



The branch of economics that analyzes the market behavior of
individual consumers and firms in an attempt to understand the decision-
making process of firms and households. It is concerned with the
interaction between individual buyers and sellers and the factors that
influence the choices made by buyers and sellers. In particular,
microeconomics focuses on patterns of supply and demand and the
determination of price and output in individual markets (e.g. coffee
industry).

Il. VOCABULARY
Resource (n): nguodn luc, tai nguyén
Factor (n): nhan to, yéu tb
Aggregate (n): tap hop lai, két hop lai, gop lai
Phenomenon (n): hién tuong
Unemployment (n): tinh trang that nghiép
National income: thu nhap qudc gia
Rate of growth: ty I¢ tang truong
Inflation (n): su lam phat
Price level: muc gia
Analyze (v): phan tich
Behavior (human behavior, market behavior...) (n): hanh vi
Individual (ad)) ca nhan, ca the, don 1é
Interaction (n): tinh twong tac, su tuong tac
Influence (n): anh huong
Seller (n): nguoi ban
Buyer (n): ngudi mua
Nation wide: trén pham vi toan quéc
Individual market: thi truong riéng lé
Supply and demand: cung va cau

I1l. READING COMPREHENSION
THE RELATIONSHIP
BETWEEN MACROECONOMICS & MICROECONOMICS
Microeconomics
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Those who have studied Latin know that the prefix “micro-*“ means
“small,” so it shouldn’t be surprising that microeconomics is the study of
small economic units. The field of microeconomics is concerned with
things like:

Consumer decision making and utility maximization

Firm production and profit maximization

Individual market equilibrium

Effects of government regulation on individual markets

Externalities and other market side effects
Macroeconomics

Macroeconomics can be thought of as the “big picture” version of
economics. Rather than analyzing individual markets, macroeconomics
focuses on aggregate production and consumption in an economy. Some
topics that macroeconomists study are:

The effects of general taxes such as income and sales taxes on output
and prices

The causes of economic upswings and downturns

The effects of monetary and fiscal policy on economic health

How interest rates are determined

Why some economies grow faster than others
The Relationship between Microeconomics and Macroeconomics

There is an obvious relationship between microeconomics and
macroeconomics in that aggregate production and consumption levels are
the result of choices made by individual households and firms, and some
macroeconomic models explicitly make this connection.

Most of the economic topics covered on television and in
newspapers are of the macroeconomic variety, but it’s important to
remember that economics is about more than just trying to figure out when
the economy is going to improve and what the Fed is doing with interest
rates.

IV. COMPREHENSION

Use the knowledge you have studied to answer the following
questions
Macroeconomic:
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5.

What is the importance of macroeconomics?

What does macroeconomics study?

What does fiscal policy deal with?

What are 4 main areas that macroeconomics focuses on?
What are 4 tools of macroeconomics policy?

Microeconomic;:

1.
2.
3.

What does microeconomics deal with?

What does microeconomics focus on?

Does microeconomics analyze what influences the prices of
particular goods?

In microeconomics what are supply and demand analyses considered
to be?

* The instructions are available in Appendix 1.
V. WORD STUDY
1. Work with your partners and use your knowledge to explain the cause
and effect story in the following picture
UNTERSTRNDING ECONOMICS .

2. Choose the best answer to fill in the blank
1. Inflation that's out of control = inflation

i

runaway
renegade

rebel
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2. Barack Obama said that the United States has a plan to bring the deficit
(= decrease the deficit) once the economic

crisis has been resolved.

“ lower

“ down
“ downward

3. (= very high) deficits could spark (= cause)
inflation or a sudden drop in the value of the U.S. dollar.

I

Soaring

“ Flying

© Cruising

4. Most analysts believe the U.S. is (= ready, just about) to

make steady progress on this issue.

© standing

© poised

© almost

5. to the whole system = to put the whole system at risk

© jettison

© germinate

© jeopardize

6. to stimulate economic growth = to economic growth
.

stifle
© stretch
“ spur

7. He doesn't think that current economic conditions will continue to .
(= he thinks that the current economic conditions will change)

© prevall
“ lagon

© drag out

22



8. The worst that can possibly happen = the worst

I

case study

© case scenario

© take on things

9. You can't keep taking these things (=

you can't keep assuming that these things will always be there)
.

by decree

©in transit

“ for granted

10. The new regulations should prevent banks from (=
from going bankrupt)

{

failing
“ falling

© keeping afloat
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UNIT 3: SUPPLY AND DEMAND

I. READING
1. Definition of 'Supply'

A fundamental economic concept that describes the total amount of a
specific good or service that is available to consumers. Supply can relate to
the amount available at a specific price or the amount available across a
range of prices if displayed on a graph. This relates closely to the demand
for a good or service at a specific price; all else being equal, the supply
provided by producers will rise if the price rises because all firms look to
maximize profits.

2. Definition of '‘Demand’

An economic principle that describes a consumer’s desire and
willingness to pay a price for a specific good or service. Holding all other
factors constant, the price of a good or service increases as its demand
increases and vice versa.

1. VOCABULARY
Demand (n): cau, nhu cau
Supply (n): cung, nguén cung
Separate (V): tach biét, riéng biét
Real (adj): thue, tinh thuc té
Equilibrium (adj): tinh can bang
Shortage (n) thiéu hut
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Surplus (n):
Pressure on (v):
Force (n):
Balance (v):
Quantity (n):
Price (n):
Curve (n):
Reflect (v):
Certain price:
Upward slope:
Downward slope:
[llustrate (v):

Negative relationship:

Opportunity cost:
Forgo (v):
Increase (v):
Decrease (v):
Revenue (n):
Chart (n):

Desire (n):
Willingness (n):

thang du, du thura

ap luc

luc Iwong

can d6i.

s6 lugng

giaca

dudng cong

phan chiéu, phan anh
gia co dinh

duong déc 1én

duong dbc xudng

minh hoa

mdi quan hé ti 1¢ nghich
chi phi co hoi

thoi, bo, kiéng

tang lén

giam xubng

thu nhap, doanh thu

d6 thi, biéu do

sy mong muén, sy khao khat
su bang long, sin sang, sét sang

I11. READING COMPREHENSION

THE RELATIONSHIP BETWEEN SUPPLY AND DEMAND
E-r'lﬂpsh OtS at jascniove com
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We have known about price and demand, price and supply as though
they were separate. But in the real world, they operate together. As the
price of a good goes down, the quantity demanded rises, and the quantity
supplied falls. As the price goes up, the quantity demanded falls, and the
quantity supplied rises.

Is the price at which the quantity demanded and the quantity supplied
meet? Yes, this level is called the equilibrium price. It means that the
price of any good or service will find the level at which the quantity
demanded and the quantity supplied are balanced. In other words, at the
equilibrium price the plans of the buyers and the plans of the sellers are the
same. Suppliers provide the amount that is demanded by consumers.

Supply and Demand
&
s Demaond Supply
4
w Surplus
A
==
a  py
2
. Shortage
0 10 20 30Q*0 50 &0 >
QUANTITY

Whenever the market price of a good falls below the equilibrium
price, we say that a shortage has developed. Shortages occur when at the
going price the quantity demanded is greater than the supply available. If
the market is free, without government regulations or other restrictions,
shortages put pressure on price to rise.

When the market price is higher than the equilibrium price, a surplus
develops. At the price above the equilibrium price, suppliers produce more
than consumer’s demand in the marketplace. As surpluses occur, suppliers
end up with large inventories of goods and this and other forces put
pressure on the price to drop to the equilibrium price.
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IV. COMPREHENSION
1. How do supply and demand operate together?
2. What is an equilibrium price of a good?
3. When do shortages occur?
4. When do surpluses occur?
V. LANGUAGE FOCUS
Using adverb clauses to show the time relationships: when, while, since,
as, whenever, after, until, before, once...
When = at that time
While/as = during that time
Whenever = every time
Since = from that time to the present
Until = to that time and then no longer
Exercises
Look at the following sentences taken from the reading passage.
“As the price of good goes down, the quantity demanded rises...”
“Whenever the market price of good falls below the equilibrium price, we
say that a shortage has developed.”
“When the market price is higher than the equilibrium price, a surplus
develops.”
Fill in the blanks with a suitable of the following adverb clauses: as, after,
when, since, until, whenever, once, before.

1. Shewill getajob......... , she graduates.

20 it stops raining, we will leave soon.
3. Westay there ................ we finished our work.
4. I was walking home, it began to rain.

5. They will leave ............. he comes.

6. i I see her, I say “hello”

7. Thaven’tseen him ............. he left this morning.

VI. WORD STUDY
1. Look at the paragraph 1 and say what words have the opposite
meaning to:
Fall
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Rise

2. Look at the paragraph 2 and say what words have the same meaning

to:

Customer
Fair price

3. Look at the paragraph 3 and explain what the following mean:
Shortage
Regulation

4. Look at the paragraph 4 and explain what the following mean:
Surplus
Drop

Read and discuss about questions in Appendix 2.
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UNIT 4: MONEY AND ITS FUNCTIONS

I. READING COMPREHENSION
Money and currency
1. Money

What is money? Money is any good that is widely used and accepted
in transactions involving the transfer of goods and services from one person
to another. Economists differentiate among three different types of money:
commodity money, fiat money, and bank money. Commodity money is a
good whose value serves as the value of money. Gold coins are an example
of commodity money. In most countries, commodity money has been
replaced with fiat money. Fiat money is a good, the value of which is less
than the value it represents as money. Dollar bills are an example of fiat
money because their value as slips of printed paper is less than their value
as money. Bank money consists of the book credit that banks extend to
their depositors. Transactions made using checks drawn on deposits held at
banks involve the use of bank money.

2. Definition of 'Currency'

A generally accepted form of money, including coins and paper note
which is issued by a government and circulated within an economy. Used
as a medium of exchange for goods and services, currency is the basis for
trade.
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Generally speaking, each country has its own currency. For
example, Switzerland’s official currency is the Swiss franc, and Japan's
official currency is the yen. An exception would be the euro, which is used
as the currency for several European countries.

Investors often trade currency on the foreign exchange market,
which is one of the most heavily traded markets in the world.

€ $ ¥ ¥
DM kK &£ £
R$ C$ P
P AS$ Mexs A
f TL Rp SFr

1. VOCABULARY
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A.T.M. abbr. Automated Teller may rdt tién

Machine; cash dispenserUK
Banknote(n):

billUS (n).

black market (n).
bureau de change ( n).
cash ( n).

cash dispenserUK (' n):
cashier (n).

coin (n):

currency( n).

debt (n).

exchange rate (n).
foreign exchange( n):
hard currency (n).

tién gidy - tién gidy (UK)
tién gidy (US)

thi trrong cho den
quay doi ngoai té
tién mat

may rut tién (UK)
thu ngan

tién xu

tién té

no

ty gia héi doai
ngoai té

tién t& manh

invest( v). dau tu —

investment (n). su dau tu
legal tender ( n): tién phap dinh
petty cashUK (n). quy tap phi
soft currency (n). tién té yéu

dau co, tich trix
giao dich

speculate (v).
transaction (n).

I11. READING COMPREHENSION
THE FUNCTIONS OF MONEY

The primary function of money is to facilitate the buying and selling
of goods, services and assets. This is known as a medium of exchange.
There are also two other main functions of money. The main functions are
covered in more depth below:

Medium of exchange. In an economy where people make items
themselves to meet their own needs there would be no need for money as
people would barter using their spare items that they have produced. If one
person wanted an item another person had they would simple barter and
arrange an exchange of goods. In a modern economy which is highly
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developed, barter would be impractical in most circumstances. What is
needed is a medium of exchange which is generally acceptable as a means
of payment for goods, services, labour and factors of production/ service.
Money carries out this function. To be an effective and suitable means of
exchange, money must be light for it to be carried around, be divisible
(come in different denominations) and not be easy forged or replicated.

Means of Evaluation. Money allows for the comparison of the value of
goods, services and assets. The value of goods and services is expressed in
terms of prices and these prices are expressed in terms of money. This
allows for different items which are dissimilar, such as a company’s assets,

to be added up. Money, thus serves as a ‘unit of account’.

E_ s 3

Money Tsn'd Everything...

It can buy a bed - but not sleep
It can buy a clock - but not time
it can buy you a book - but not knowledge
It can buy you a position - but not respect
It can buy you medicine - but not health
It can buy you blood - but not life
it can buy you sex - but not love

Store of wealth. People and organizations need to be able to use the
earnings of one days labour or operation to purchase goods and services in
the future. This would mean they would need to store their wealth and that
they need a means of saving. Money facilitates the storing of wealth as it
can be saved.

IV. COMPREHENSION
Answer and make discussion about the following questions
1. What is the importance of money?
2. What are the differences between money and currency?
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3. Do you think money is everything? Why and why not?
4. What do you think if the world was no money?

V. WORD STUDY AND EXERCISES

1. Match the verbs with the prepositions.

Spend
Borrow
from
Earn
money on

Invest .

) in
Win
Bet

2. Read the explanations and fill in the gaps with the expressions.
Money talks - money gives one the power to get or do what he or she
wants
Come into money - If someone comes into money, property or a title, they
receive it as a result of the death of a relative
Money doesn't grow on trees- something that you say which means you
should be careful how much money you spend because there is only a
limited amount.
A money-spinner - a business or product that makes a lot of money for
someone.
Throw (your) money around - to often spend money on things that are
not necessary.
At all costs - at any expense of time/effort/money
Break even - to have income equal to expenses
Buy (something) for a song - to buy something cheaply
Chip in (money) - to contribute money for something, to pay jointly for
something
Feel like a million dollars/bucks - to feel wonderful, to feel well and
healthy
In the red - to be unprofitable, to be losing money, to be in debt

1. Although I have been sick for a few weeks I ........................

2. Cookery books are becoming a real ..................... for the

publishing industry.
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3. 'Dad, can I have a new bike?' 'We can't afford one...... ......... you
know.'

4. Everybody in our office ...................... some money to buy a
wedding present for our boss.

5. I was able to buy my first house...................ooeiiiiin

6. She........... a bit of money when her grandfather died.

7. I'm not surprised she hasn't got any savings. I've never seen anyone
............ like Polly.

B and when I go to a restaurant with my rich

uncle we always get a very good table.
9. Our company was able to ..............coovveinnnn.. after only six
months of operation.
10.The company has been ..................... for several months now and
will soon go bankrupt.
11.We must winthat game ...................ooooiiiiiiinnnn. . !
3. Read the article and fill in the missing word from the box, you can some
of the words more than once.
Within, access, in, of, get, make, out, afford, up
Do you keep track 1 ......... your expenses? Do you find it difficult
tokeep 2 ............. your income? Do you always bargain to get the best
price? If you think handling money is a piece 3 ................ cake you must
definitely revise your approach because money does not grow on trees.
There are many ways one can 4........... rich! You can always wait,
provided that you have rich relatives, until your good old soul auntie Rosie
deceases and you will unexpectedly come into money. Then, of course you
feel like a million dollars because you can 5 ............. anything from
Porsche to Armani designer clothes.
Another option is setting 6 ........... your own business but you have
170 0 A sure it is a money spinner like business online. E-commerce
is both profitable and comfortable as you can work flexi time not leaving
your home. Your goods are available to all the customers who have

computers with internet § ................ and usually no time for shopping in
a mall. To make an payment, you just type 9 ......... your credit card
details, or you 10 ......... a bank transfer and you send a confirmation.
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However, being an entrepreneur means that you have to break even 11

.......... the end. You cannot throw your money around recklessly and

without consideration. Once it turns 12 ........... that you are in the red you
may have to fill 13 ............. a couple of forms in a bank to get yourself a
loan.

So remember, you do not have to be rich at all costs! Sometimes you
buy something for a song just for the fun 14 ............ going to the flea
market, or organize a party where everyone chips in for food and
beverages.
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UNIT 5: BANK AND BUSINESS

I. READING
Bank and Banking

1. Bank:
A bank is a financial institution which deals with deposits and advances

and other related services. It receives money from those who want to save
in the form of deposits and it lends money to those who need it.

Pcoplc give moncy

L -4

24

$1.05

The rest is put back!

1.05

2, People borrow 3. The banker takes
1o buy things, then some of the interest
pay intcrest. 10 pay costs.

S
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2. Banking:

In general terms, the business activity of accepting and safeguarding
money owned by other individuals and entities, and then lending out this
money in order to earn a profit.

Il. VOCABULARY
Balance (n) . s6 du tai khoan.
Bank charges (n) phi ngan hang.
Branch (n) chi nhanh
CheckbookUS (n) cubn sb séc
CheckUS (n) . séc thanh toan.
Credit (n). khoan ng
Credit card (n). thé tin dung

Current account (n).
Debit (n).

Deposit account (n)

Fill inUK (v)
Interest(n).

Loan (n).

Overdraft ( n).

Pay in (V)

Payee (n).

Paying-in slip (n).
Standing order (n).
Statement (n).
Withdraw (v). [-drew, -drawn]
Roughly (adv):
Fluctuation (n):

Destroy (v):
Open-market operations:
Exchange rate supervision:
Floating exchange rate:
Reserve (v):

Counteract (n):
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tai khoan véng lai / thanh toan
ghi ng
tai khoan tién guri (c6 14i)

dién thdng tin (vao form, phiéu...)

|4i suat

khoan vay (co lai)
thau chi

gui tién vao tai khoan
nguoi duoc thanh toan
bién lai giri tién
uy nhiém chi

bang sao ké

rat tién

khoang

su dao dong

huay, pha hay

hoat dong trén thi truong mo
giam sét ti gia hoi doai
ti gia hdi doai tha noi
khoan tién duy trix
chéng lai


http://www.investorwords.com/4950/terms.html
http://www.investorwords.com/16222/business_activity.html
http://www.investorwords.com/3100/money.html
http://www.investorwords.com/1714/entity.html
http://www.investorwords.com/5909/lending.html
http://www.investorwords.com/3495/order.html
http://www.investorwords.com/3880/profit.html

Upswing/downswing (n): chiéu hudng tang/giam

Liquidity (n): kha nang thanh to4n bang tién mat

Bank-run: tinh trang d6 x6 dén ngan hang dé
rit tién

Panic (n): su hoang sg, hoang mang

Trustworthy (adj): dang tin cay

Sufficient liquidity ratio ty 16 dam bao thanh toan bang tién
mat

Last resort: giai phap cudi ciing

I11. READING COMPREHENSION
FUNCTIONS OF CENTRAL BANK

There are four functions of a central bank. The first one is actually
to implement monetary policy. There are roughly three ways to do it. First
setting interest rate ceilings and floors, which means limiting, upwards or
downwards, the fluctuations of the interest rate. The second way to
implement monetary policy is simply printing money, or destroying it-
coins, banknotes. The third one which is a bit more modern, is those open-
market operations, which are simply buying and selling government bonds
to and from commercial banks.
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So that was the first main task of a central bank. The second one is
exchange rate supervision, mainly for floating exchange rates but one
should not forget that even for a fixed exchange rate the central bank still
has to make sure that it has enough reserves to counteract any upswing or
downswing of this exchange rate.

The third main task is the commercial bank surpervision. The
commercial banks have enough liquidities, for instance, to avoid any bank
run. The bank run is a sort of, kind of panic, a situation in which investors
or simple consumers of the banks run to the bank and take the money out
because they realize or they think they realize that their bank is not
trustworthy any more. And to avoid a sufficient liquidity ratio, for
instance.

The fourth main task of the central bank would be to act as a lender
of last resort in case, actually, one of these commercial banks goes
bankrupt and the investors, the people putting money in the bank, have to
get back their money.

IV. COMPREHENSION

How many functions of a central bank?

What is the first function?

Show the ways to implement monetary policy?

What is the second function?

What is the third main task?

What is a bank run?

What does the bank do to avoid bank run?
8. What is the fourth main task?

V. LANGUAGE FOCUS

Relative clause: Who, that, which

We can use a relative clause beginning with who, that or which to
describe and define a person or thing. To refer to people, we use who or
that. To refer to things, we use which or that.

Example:
1. The accountants who/that advised me were very good.

(The clause who adivised me identifies the accountants)

2. The computer which/that they bought was expensive.
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(The clause which they bought indentifies the computer)

Exercise: Choose the best answer in the following sentences.

1.

His house, for ............. he paid $10,000, is now with $30,000.
a. Who b.where  c.which  d.that
The hotel ................ is near the beach, is the most expensive
hotel.
a. Where  b.which  c.whose d.who
That’s block ............ cost $20 million to build, has been empty for
years.
a. Who b. which  c.where d.whom
Henry ............... lives about three miles away, was my former
teacher.
a. Who b.whose c.which  d. whom
The record .............. [ bought two months ago, was broken
yesterday.
a. Who b. which  c. what d. when
The house .............. was built 20 years ago, is now being

converted into a hotel.
a. Who b. when c. where d. that

7. The book ............ consists of 4 parts, has been translated into
Vietnamese.
a. Which  b. on which c.in which d. to which

8. He was the firstman ............. left the burning building
a. Who b.whom  c.which  d.whose

9. The last person ................. leaves the room, must turn off the
light.
a. Whom  b.whose c.who d.which

10.The company ................ imports and exports rice, has gone
bankrupt.
a. Who b.whom c.whose d.which

VI. WORD STUDY
Excise: Complete each sentence with the correct form of the word in
capital letter.
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1. I sent in my letter of ................ and they phoned me the next day

(APPLY)

2. A...... on the new factory is expected soon. (DECIDE)

3. We must ................ on, electricity, so turn off those light.
(ECONOMY)

4. She went to the bank to ........... some money. (WITHDRAW)

5. In an area of high ............ people are desperate to find jobs
(EMPLOQY)

6. We are waiting for an ................ of his behavior in the meeting.
(EXPLAIN)

7. Atthe moment ............. 1s running at 20% (INFLATE)

8. Please let me know if you need any more ............... (INFORM)

9. These shares have given me a good return on my ...............
(INVEST)

10.We nees somebody with a good working .......... of French
(KNOW)

More reading texts and exercises in Appendix 3 and 4.

FURTHER READING
TYPE OF BANK

1. Retail bank
A retail bank is a bank that works with consumers, otherwise known as
'retail customers'. Retail banks provide basic banking services to the
general public, including:

Checking and savings accounts

CDs

Safe deposit boxes

Mortgages and second mortgages

Auto loans

Unsecured and revolving loans such as credit cards
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http://banking.about.com/od/mortgages/a/secondmortgage.htm
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2. Commercial bank

A commercial bank is a bank that works with businesses.
Commercial banks handle banking needs for large and small businesses,
including:

Basic accounts such as savings and checking

Lending money for real and capital purchases

Letters of credit

Lockbox service

Payment and transaction processing

Foreign exchange
3. Investment bank

Investment banks help organizations use investment markets.

For example, when a company wants to raise money by issuing
stocks or bonds, an investment bank helps them through the process.
Investment banks also consult on mergers and acquisitions, among other
things.
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Investment banks primarily work in the investment markets and do
not take customer deposits. However, some large investment banks also
serve as commercial banks or retail banks.
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4. Central bank

A central bank is an organization responsible for managing banking
activity. Within the USA the central bank is the Federal Reserve, or 'the
Fed'. Other countries have central banks as well. Their roles are similar, but
they may have different objectives.
In the US, the central bank has three primary goals:

Conduct monetary policy

Supervise and regulate financial firms

Provide financial services

Most consumers do not interact with the central bank. Instead, large
financial firms generally work with the central bank in the background.
5. Credit union

Credit unions are similar to traditional banks in the sense that both
institutions offer financial products to customers. However, you have to
become a member to use their service (normally, they offer higher interest
rate, lower loan or credit card rate and lower fee compare to usual bank).
6. Online bank
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Online banks are banks that you primarily (or exclusively) use on the
Internet. Online banks allow you to have more choice and flexibility. You
can do things on a computer, and you often get more competitive rates from
online banks. They claim that they do not have the overhead and expenses
associated with brick-and-mortar banks, so they can pass the savings on to
you.

7. Saving and loan

Savings and Loans (S&L's) are specialized banks created to promote
affordable homeownership. After World War 11, the US government helped
build the Savings and Loans industry by insuring deposits on savings
accounts. This encouraged people to save their money, despite federally-
regulated low interest rates.
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UNIT 6
MARKETING - ANALYSIS OF MARKET OPPORTUNITIES

I. READING

The following definitions were approved by the American Marketing
Association Board of Directors: “Marketing is the activity, set of
institutions, and processes for creating, communicating, delivering, and
exchanging offerings that have value for customers, clients, partners, and
society at large.” (Approved October 2007)

Definitions of Market Opportunity Analysis

Market Opportunity Analysis using advanced analytical techniques,
describes market segment opportunity and predicts future growth.
Product life cycle (PLC)

Marketing concept that, like people and living organisms, goods and
services pass through a cradle to grave cycle of progression through their
life span. While different products have distinctly
different patterns of demand, almost every one of them passes through
the stages of introduction, growth, maturity or stagnation, and decline
or death.
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Il. VOCABULARY

Volume (n): khéi luong
Promotion (n): day manh, xuc tién, quang cao
Mistake (n): 15i 1am, nham Ian
Advertise (v): quang cao
Advertisement (n): Sy quang cao
Concept (n): khai niém
Human (n): con nguoi, loai nguoi
Affection (n): su yéu mén, tinh cam
Belong (v): thudc ve, s hitu
Physical (adj): vit chat
Warmth(n): sy sudi am
Devote (v): hién dang
Satisfy (v): thoa mén, hai long
Create (Vv): tao ra
Stiff (adj): gay git, ran chac
Survive (v): ton tai, séng sot
Advertise (v) — advertising (n):  quang cao
Market (n): thi truong
Market research: nghién cau thi trudng, tiép thi
Promote (v) — promotion: khuéch truong, xuc tién ban hang

Distribute (v) — distribution (n):  phan phéi
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Product planning: quy hoach san pham

Traffic (n): su Iuu thong hang hoa
Trend (n): khuynh hudng, xu hudng
Predict (v): du doan truéc

Consume (v) — consumption (n):  su tiéu thu

Conspicuous consumption : tiéu dung hién nhién
Merchandise (n): hang hoa

I11. READING COMPREHENSION
MARKETING

Marketing, which is sometimes called distribution, includes all the
business activities connected with the movement of goods and services
from producers to consumers or users. Marketing is made up, on the one
hand, of physical activities such as transporting, storing and selling goods
and on the other hand, a series of decisions undertaking any part of the
process of moving goods from producer to user. Marketing operations
include product planning, buying, storage, pricing, promotion, selling,
credit, traffic and marketing research.

The ability to recognize early trends is as important in marketing as
knowing the current state of affairs. Producers must know why consumers
buy, where and for what purpose. Through market research, the producer
tries to predict what the customer will want and, through advertising,
attempts to influence the customers to buy.
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Marketing operations take up more than half of the customer’s
dollar. Every improvement in marketing technique has led to wider
distribution of goods in ever-increasing volume. The trend in the US has
been to high mass consumption and what has been described as
“conspicuous consumption”. The construction of shopping centers has
made goods easily available to consumers by providing a wide range of
merchandise and plenty of parking facilities.

IV. COMPREHENSION
How would you define marketing?
What two types of activities are associated with marketing?
What specific activities come under the heading of marketing?
Why do you think producers must be able to predict trends? Can you
think of an example when a producer or manufacture did not predict
a trend well?
5. How has mass consumption been made possible in the US?
V. LANGUAGE FOCUS
What and which: fill the gaps in the following sentences by using either

> w e

1. He didn’t believe ............ Isaid ............ annoyed me very much.

2. He wasn’t surprised at .............. he saw because I told him
................ to expect.

3. He didn’t know the language ......... made it difficult for him to get
a job.

4, Showme .............. you’ve got in your hand.

5. Would you know ............... to do if you were bitten by a snake?

6. We don’t know ................ Delayed the train, but it went much
slower than usual ................ Made us later for our work.

7. 1 couldn’t remember the number of my own car ........... made the
police suspicious.

8. You will be punished for ........... you have done.

VI. WORD STUDY
From the list below, select the word that best fills each blank. Use each
word only once.

Trend market research promote  advertising distribution
shopping centers marketing predict

48




1. Our market research indicates a new ........................ among
people in large cities.

20 must be completed before product development is
started.

3. The producer tries to .................... consumer trends and then tries
to influence them.

4. Another name for marketing is ............

5. The consumer may be influenced into buying a product through

....................

Y operations include product planning and pricing
among other things.
8. In order to sell a new product, they have to consider how they want

Check Appendix 5, 6, 7 and 8 for more reading texts, exercises and related
word and phrases.
FURTHER READING
MARKETING MIX - 4P MARKETING

Marketers use different tools in order to get the desired response
from the customers or best satisfy their needs. These tools are known
as The Marketing Mix. Marketing Mix is probably the most famous term
in marketing.
Marketing Mix

Marketing Mix is a combination of marketing tools that a company
uses to satisfy their target customers and achieving organizational goals.
McCarthy(1) classified all these marketing tools under four broad
categories:

Product

Price

Place

Promotion

These four elements are the basic components of a marketing
plan and are collectively called 4 P’s of marketing. 4 P’s pertain more to
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physical products than services. Below is an illustration for marketing

mix.
PRODUCT
PRICE PLACE
PROMOTION
Product

Product is the actual offering by the company to its targeted

customers which also includes value added stuff. Product may be tangible
(goods) or intangible (services).

Price

While formulating the marketing strategy, product decisions include:
What to offer?
Brand name
Packaging
Quality
Appearance
Functionality
Accessories
Installation

After sale services
Warranty

Price includes the pricing strategy of the company for its products.

How much customer should pay for a product? Pricing strategy not only
related to the profit margins but also helps in finding target customers.
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Pricing decision also influence the choice of marketing channels. Price
decisions include:

Pricing Strategy (Penetration, Skim, etc)

List Price

payment period

Discounts

Financing

Credit terms

Using price as a weapon for rivals is as old as mankind. But it’s risky
too. Consumers are often sensitive for price, discounts and additional
offers. Another aspect of pricing is that expensive products are considered
of good quality.

Place (Placement)

It not only includes the place where the product is placed, all those
activities performed by the company to ensure the availability of the
product tot he targeted customers. Availability of the product at the right
place, at the right time and in the right quantity is crucial in placement
decisions.

Placement decisions include:

Placement

Distribution channels

Logistics

Inventory

Order processing

Market coverage

selection of channel members
Promotion

Promotion includes all communication and selling activities to
pursuade future prospects to buy the product. Promotion decisions include:

Advertising

Media Types

Message

Budgets

Sales promotion
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Personal selling

Public relations

Direct marketing

As these costs are huge as compared to product price, So it’s good to
perform a break-even analysis before allocating the budget. It helps in
determining whether the new customers are worth of promotion cost or not.
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UNIT 7: PRICING

I. READING
1. Pricing:

Pricing is the process of determining what a company will receive in
exchange for its products. Pricing factors are manufacturing cost, market
place, competition, market condition, and quality of product. Pricing is also
a key variable in microeconomic price allocation theory. Pricing is a
fundamental aspect of financial modeling and is one of the four Ps of
the marketing mix. The other three aspects are product, promotion,
and place. Price is the only revenue generating element amongst the four
Ps, the rest being cost centers.

2. What is good price?
A well chosen price should do three things:
e Achieve the financial goals of the company (e.qg., profitability)
e Fit the realities of the marketplace (Will customers buy at that
price?)
e Support a product's positioning and be consistent with the other

variables in the marketing mix

o Price is influenced by the type of distribution channel used,
the type of promotions used, and the quality of the product
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o Price will usually need to be relatively high if manufacturing
IS expensive, distribution is exclusive, and the product is
supported by extensive advertising and promotional

campaigns
o A low price can be a viable substitute for product quality,
effective promotions, or an energetic selling effort by

distributors
From the marketer's point of view, an efficient price is a price that is
very close to the maximum that customers are prepared to pay. In economic
terms, it is a price that shifts most of the consumer surplus to the producer.
A good pricing strategy would be the one which could balance between the
price floor (the price below which the organization ends up in losses) and
the price ceiling (the price beyond which the organization experiences a no

demand situation).

1. VOCABULARY
Tuition (n) : tien hoc phi
Rent (n) : tién thué nha
Premium (n) : phi bao hiém
Fee (n) : tién kham bénh
Dues (n)  tién sinh hoat phi (hoi phi)
Retainer (n) : tién tra trude cho tu van, cho luat su
Commission (n) : tién hoa hong (tra cho nguoi ban dai 1y)
Highlight (v) : nhan manh, luu y
Ownership (n)  : quyén sé hitu
View-point () : quan diém
Quoted price (n) : gia niém yét
Suppose (V) : gia su, gia thiét
Discount (n) : giam gié, chiét khau
Deposit (n) : tién dit coc
Penetrate (v) : tham nhap, xam chiém

Compete (v) — competition (n) : canh tranh

Pricing policy (n): chinh sach dinh gia

Credit terms (n): cac diéu khoan ng, diéu kién tin dung
Pure price competition: su canh tranh lanh manh vé gia
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Imperfect competition: su canh tranh khdng hoan toan

Supply and demand: cung va cau

Trade in allowance: sé tién cac thém dé doi hang cii 1y hang mai
Public utility services (n): dich vu céng cong, tién ich cbng cong

I11. READING COMPREHENSION
NATURE AND IMPORTANCE OF PRICE

The price paid for goods and services goes by many names. You pay
tuition for your education, rent for an apartment, interest on a bank credit
card, and a premium for car insurance. Your dentist charges you a fee,
professional or social organization charges dues and transportation
companies charge a fare. In business a consultant may require a retainer
for services rendered, an executive is given a salary, a salesperson receives
a commission, and a worker is paid a wage. Of course, what you pay for
clothes or haircut is termed a price.

What is the price?

These examples highlight the many varied ways that price plays a
part in our daily lives. From a marketing viewpoint, price is the money or
other considerations (including other goods and services) exchanged for the
ownership or use of a good or service.

For most products and services, money is exchanged, although the
amount is not always the same as the list or quoted price. Suppose you
decide to buy two indentical Jaguar XJ220 models that are initially
scheduled for a 1998 European introduction. The list price is $586,593 for
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each. As the quantity discount for buying two Jaguars, you get $7,000 off
the list price for each. You are required to put down a deposit of $79,950.
However, you agree to pay half down and the other half when the cars are
delivered, which results in a financing fee of $3,000 per car. You are
allowed $1,000 for your only trade- amounting to $500 of the price of each
car.
Applying the “price equation” to your purchase, your price per car is:
Price = List price — Discount and Allowances + Extra fees
= $586,593 — (7,000 +500) + $3,000
=$582, 903
IV. COMPREHENSION
1. Is tuition a price? Why or why not?
2. In your opinion, is something you exchanged for other things called
price?
3. What is a price?
4. Do you agree, for all products and services, money are exchanged?
5. Do prices play an important part in our lives? Why?
V. LANGUAGE FOCUS
1. Change these sentences into active voice:
1. Price is often used to indicate value.
2. You are required to put down a deposit of $79,950.
3. Money is exchanged for most products and services.
4. The practice of exchange goods and services for other goods and
services rather than for money is called barter.
2. Present simple passive voice:
Notice this sentence from the text:
“Prices are determined in various ways.
Notice how the passive voice is formed.
1. We use this room only on special occasions.
Banks give investment advice.
Companies always borrow money from banks.
Banks usually provide credit services.
Companies often use the safe deposit boxes.

AR o S A
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VI. WORD STUDY
1. From the words listed below, select a word tofit each blank space in the
sentences. Use each word only once.

Competition volume of sales supply and demand
Trade in allowance Imperfect competition compete
1. In pure competition, the force of ...................... operate.

2. He decided to buy his new car at the place where they offer the best
................... on his old model.

3. Most companies operate in an atmosphere ....................

4. His company is of course interested in producing the highest
.................... with the lowest unit cost.

S T is the public goal for most American companies.

6. Itisdifficultto ...................... without sound pricing policy.

2. From the list below, select a word to fit each blank space in the passage.
Use each word only once.

Willing market quarter because
Three quality on relate goal pricing

Three different objectives ............... (1) to a firm’s profit, usually
measured in terms of return on investment (ROI) or return .................
(2) assets. One objective is managing for long run profits, which is
followed by many Japanese firms that are ....................... (3) to forgo
immediate profit in cars, TV sets, or computers to develop
................... (4) products that can  penetrate = competitive
.................... (5) in the future. A maximizing current profit objective,
such as during this ................ (6) or year, is common in many firms
.................... (7) the targets can be set and performance measured
quickly.  American firms are sometimes criticized for this short-run
orientation. A target return objective involves a firm like Du Pont or

Exxon setting a ...................... (8) (such as 20 percent) for pretax ROI.
These .....ccooovieninn.... (9) profit objectives have different implications for
afirm’s ...l (10) objectives.

* Check appendix 9, 10, 11 and 12 for more reading texts, exercises and

glossary.
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VIl. FURTHER READING
Pricing Methods

Too Low!
Too Many Buyers!

The pricing method you select provides direction on how to set your
product price. The way you set prices in your business will change over
time, for many reasons. As you learn more about your customers and
competition, you may decide to change your pricing method. Use changes
in the industry or the development stage of your product as an indicator that
it’s time to review your pricing strategy.

There are three basic methods to price your product:

cost-based pricing

competition-based pricing

customer-based pricing
1. Cost-based pricing is where the price includes the cost of ingredients and
cost of operating the business.

include a profit percentage with product cost

add a percentage to an unknown product cost

blend of total profit and product cost
Disadvantages of cost-based pricing

Before you select a cost-based pricing option, you should consider
the disadvantages. There are two important reasons why cost-based pricing

doesn’t work for some businesses:
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- Cost-based pricing does not consider how customer demand affects price.
Demand for a product will directly affect how much people will pay. If,
due to heavy demand, customers believe a product is in short supply, they
may be willing to pay more. On the other hand, if demand is very low the
customer will look for a discount on the price.
- Comepetition is not included in cost-based pricing methods. Competition
should affect how you price your product. The idea of simply adding a
profit level or percentage to a product price will only work in industries
with limited competition. In a competitive market, cost-based pricing may
encourage competitors to enter the market with a lower price.
2. Competition-based pricing is where the price covers costs (cost of raw
materials and the cost of operating the business) and is comparable to the
competitor’s price.
price is the same as the competition
set price to increase customer base
seek larger market share through price
Disadvantages of competition-based pricing
1. While competition-based pricing offers advantages; you need to
consider the following disadvantages:
2. you may ignore your own production costs if you focus too closely
on the prices set by competitors
3. more time is needed to conduct and update market research
competitors can easily mimic whatever price you select
3. Customer-based pricing, also known as value-based pricing, is a system
where the price is based on the customer ‘demand’ or need for the product.
If the product is unique or innovative, a value-based price may help create a
demand for the product or service.
1. use price to support product image
2. set price to increase product sales
3. design a price range to attract many consumer groups
4. set price to increase volume sales
5. price a bundle of products to reduce inventory or to excite customers
Disadvantages of customer-based pricing
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Before you implement a customer-based pricing method, note the
following disadvantages. If you are too focused on the customer, you may:
ignore production costs
forget about the competition

There are other factors that may affect your pricing strategy. You
need to decide how to set both wholesale and retail prices for your product.
Volume discounts and rebates must be considered.

As you review each pricing method, think about your business,
industry and customer. Before you select a pricing method, be sure you
understand the range of options available and their disadvantages and
advantages. You may want to blend several pricing methods to suit your
business and the type of product(s) you sell.

4. Tips for Successful Pricing

Good product prices are important to any successful business.
Pricing takes creativity, time, research, good recordkeeping and flexibility.
You need to balance the costs of producing a product with competition and
the perceptions of your target customer to select the right product price.
Follow these tips to ensure greater pricing success.

Be creative

Think of new ways to sell more to existing customers or to attract
new customer groups.
Listen to your customer

Make a point of noting customer comments in a journal or file.
Review them periodically to glean new ideas.

Do your homework

Keep good notes of how you arrived at a price so you can make
similar assumptions in the future.
Boost your records

Good recordkeeping will help you to set a price and to track the
performance of your pricing.
Cover the basics

The three basics of pricing are product price, competition and
customers. Blend pricing methods to ensure the three basics are in balance.
Be flexible
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Constantly review both internal and external factors and calculate
how a price change would affect the new situation.
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UNIT 8: FINANCE

I. READING COMPREHENSION

Finance is concerned with providing funds to individuals, businesses,
and governments. Finance allows these entities to use credit instead of
cash to purchase goods and invest in projects. For example, an individual
can borrow money from a bank to buy a home. An individual firm can
raise money through investors to buy a new factory. Government can issue
bonds to raise money for projects.

Finance plays an important role in the economy. As banks, credit
unions, and other financial institutions provide credit, they help expand the
economy by directing funds from savers to borrowers. For example, a bank
acquires large amounts of money from the deposits of individual savers.
The bank does not let this money sit idle but instead provides loans to
borrowers who might then build a house or expand a business. The savings
of millions of people percolate through many financial institutions,
spurring economic growth.

A wide variety of financial institutions have different roles in finance
and the economy. Some institutions act as an intermediary among
consumers, businesses and governments by lending out deposits. Other
institutions such as stock exchanges provide a market for existing
securities, which include stocks and bonds. Stock exchanges encourage
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investment because they enable investors to sell their securities when they
need arises.

Many aspects of finance are studied individually. Corporate finance
centers on how businesses can best raise and spend their funds. Public
finance focuses on the financial role of federal, state, and local

governments.
Il. VOCABULARY
to be concern with something : lién quan, dé cap dén
entity: thuc thé
instead of something thay vi, thay thé
deposit (n) tién gui
financial institutions cac dinh ché tai chinh
idle (adj): nhan rdi (money)
securities = stocks : chirng khoan
to enable somebody to do cho phép aido lam gi
something: dat, gianh, c6 duogc
to acquire something: duoc biét dén thong qua céi gi
to percolate through something: khich I¢, khuyén khich, kich
to spur somebody something thich.
to arise nay sinh, xuat hién
to encourage sth/sb to do sth: khuyén khich, khich I¢ cai gi, ai

lam gi

I11. COMPREHENSION

What is finance concerned with?

What does the term “these entities” in the text refer to?

How can an industrial firm raise money?

Prove that finance plays an important role in the economy

Does bank let money sit idle?

Do financial institutions have different roles in finance and the
economy?

Why do stock exchanges encourage investment?

. What does corporate finance center on?

9. What does public finance focus on?
63
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IV. LANGUAGE FOCUS
Infinitive of purpose
1. Usage
a. We use “to + infinitive” to talk about the purpose of doing something
(=why someone does something)
e She telephoned me to invite me to a party.
e \We shouted to warn everyone of the danger.
b. We also use “to +infinitive” to say what can be done or must be done
with something.
e It’s usually difficult to find a place to park in the city centre (= a
place where you can park)
e We also use “in order to + infinitive”
e [’m going to the United States to learn (in order to learn Engligh)
e Sometimes we have to use so that (not to + infinitive) to talk about
the purpose of doing something.
e Leave early so that you won’t (or don’t) miss the train.
e \We moved to london so that we could visit our friends more often
e | gave him my address so that he could contact me.
2. Use the words in brackets to answer these questions.
1. Why did you go to the bank yesterday? (withdraw some money)
2. Why are you saving money? (build house and travel)
3. Why do you study in this course? (change my job)
4. Why did you hurry? (not want to be late)
V. WORD STUDY
1. Use the given words, complete the following passage:

In discount  in bulk on credit a receipt services
a refund abargain  notworth arip-off afare

When you buy something in a shop, you usually pay for it outright
but sometimes you buy ................. () N Sometimes you
may be offered .................... () PO or a reduction on something
you buy. For example, you might get $10 off perhaps because you are a

student. You are often offered a discount if you buy ............
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() IR It is not usual to haggle about prices in a British shop as
it is in, say, a Turkish market. If you want to return something which you

have bought to a shop, you may be given ............. () R , 1.e
your money will be returned, provided you have ................ 5)...... The
money that you pay for .............. () P , 1.e to a school or a
lawyer, is usually called a fee or fees. The money paid for a journey is
............ (7)o

If you buy something that you feel was very good value, it’s
............. (8) ceeevvveeveenn..... If you feel that it is definitely ...............
(C) T what you paid for it, then you can call it ................
(QL0) R

2. Make a discussion with your partners about financial career based on

the picture below.
Accountancy
& Tax

Retail
Banking

Investment
Banking

Fund A Management ||
Management . Consultancy
Finance

Careers

Trading Corporate
Law
/ Actuarial \
Insurance Compliance
and Risk
Bruce Woodcock, bw@kent. ac.uk

University of Kent Careers Service

3. Choose the best answer to fill in the blanks — Jobs in finance

1. A is someone who buys and sells stock.
-

stockbroker

© stock-seller

© insurance broker

2. An insurance broker will help you find the best insurance
at the best price.
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© politics

“ policy

tax
3. An tax consultant is someone who can

you on how to pay less tax.
.

I

advise

© advance
© advocate

4. A tax- (or "IRS auditor" in the USA) is someone
who makes sure that you're paying enough taxes.

I

official

©inspector

“ broker

5. A company's finance (also known as a CFO) is

usually that company's chief accountant.
.

official

“ boss

© director

6. A bank is a bank employee who deals directly with

mOost customers.
r

guard

©inspector

© teller/cashier

7. A bank manager is the person responsible for a particular
of a bank.

-

branch
.

building

“inspection

8. A financial advisor is someone who advises people on how to
their finances. ( = financial affairs)
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advise
manage

keep
9. My always prepares my tax return for me.

trader
inspector

accountant
10. A venture capitalist is basically

an investor
an accountant

a manager
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UNIT 9: TAXATION

- ® Original Artist
O ReB?qudiot1Q@ts obtainable from
www. CartoonStock.com
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I. READING COMPREHENSION

Taxes may be classified into two groups — direct and indirect taxes.
A direct tax is imposed on a person, household, or enterprise with the
expectation that taxpayer, will bear the tax burden and not be able to
recover it by passing it on to someone else. The leading examples of direct
taxes are income taxes and profit taxes.

In industrial market economies the individual income tax, the tax on
persons or households, plays an important role in raising revenue an in
effecting the distribution of income among income categories. Usually the
lowest incomes are now subject to the income tax and incomes above that
level are assessed at progressive tax rates, i.e rates that rise as the size of
the income grows larger. The purpose of a progressive income tax is to
lessen the inequality of incomes that arises from operation of the market
system.

Indirect taxes are taxes imposed on consumers of goods and services,
or on enterprises with the expectation that the taxes will be passed on to
customers in the form of higher prices. Important examples of indirect
taxes are excise taxes, which are selective

taxes on particular goods or services such as cigarettes or beer, and
import duties and various forms of turnover taxes or sales taxes of broad
coverage.
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All indirect taxes have the function of raising revenue and diverting
purchasing power from households and enterprises to the state. But only
selective excise taxes and import duties have the function of influencing the
composition of output between different commodities and services.

Il. VOCABULARY
Direct and direct taxes: thué tryc thu va thué gian thu

Impose (v): danh thué, 4n dinh/ 4p dat (thué)
Expect (v) — expectation (n): hy vong, mong doi
Taxpayer (n): nguoi nop thué

Bear (v): chiu dung

Burden (n): ganh nang, bon phan, trach nhiém
Recover (v): |y lai, gianh lai, thu lai, bu lai
Income tax (n): thué thu nhap

Profit tax (n): thué thu nhap doanh nghiép
Industrial (adj): thuoc vé cdng nghiép

Individual (n): ca nhan

Revenue (n): thu nhap

Effect (v): tac dong, anh huong

Distribute (v) — distribution (n): phan phéi, phan chia
Assess (V): dinh Iugng, dinh gia
Progressive tax rates:  cac muc thué Iy tién
Consumer (n): ngudi tiéu dung

Excise tax (n): thué hang hoa

Selective taxes on particular goods or services: thué hang hoa va dich
vu dac biét

Import duties: thué nhap khau

Purchasing power (n):  siac mua

Commodity (n): hang hoa

I11. COMPREHENSION
1. What is a direct tax?
2. Does the direct tax play an important role in the industrial market
economies? Why?
3. What is the purpose of a progressive income tax?
4. What are indirect taxes?
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5. What is the important role of indirect taxes?
6. Give the examples of direct and indirect taxes?

IV. LANGUAGE FOCUS
Explain how to use these words: much, many, few, fewer, little, less.
Now complete the sentences with one of these words above.

i people realise how ............... tax they could avoid
paying if they studied the tax law.

20 i people believe they pay too ............... tax.

3. There is too ............ time and t00 ................. problems to talk
about irrelevant issues.

4, Thereisn’t ............... evidence to support these figures.

5. You’ll pay much .............. tax in the Cayman islands than most
places.

6. Very ................ tax authorities have clear plans for corporation

tax in the future.

7. There are many .................. opportunities to avoid tax nowadays.

V. WORD STUDY

1. From the words listed below, select a word to fit each blanks space in
the passage.

Use each word only once.

expanditure create inflation  households
stable needed sense money by credit

Why are taxes .................. (1) ? They are needed not to raise
revenue in the ................ (2) of giving the state ................... (3) , the
state can always get money ................. (4) having the central bank extend
.................. (5) to it or by printing money. However, if the state
finances a large part of its ............... (6) by printing money or having the
central bank ................ (7) money, there is risk of ................ (8)
because expenditure of .................... (9) and enterprises and total

spending would exceed the value of production at ............... (10) prices.
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2. Choose the right word to fill in the boxes
a - form (noun)
b - exempt (adjective)
¢ — depreciation
d — unauthorized
e - audit (noun)
f - tax dispute
g — disclosure
h — dividends
I - self-employment income
J - tax evasion

1. releasing your tax information to a third party -> |

2. a process to check if what you declared is correct --> |

3. not paying taxes when one is required to do so -->

4. not having to pay taxes --> |
5. the profits of a company that are distributed among shareholders --

>|
6. illegal, not allowed -->

7. money that you make working for yourself --> ‘

8. a document that you fill out -->
9. the decrease in value, over time, of property or assets -->

10. a disagreement about how much tax you have to pay --> |
3. Choose the word to fill in the blanks
1. Many Americans use tax software to complete theirtax ..................

“ returns

“ retainers

© resources

2. | had to pay taxes. ( = taxes from previous years)
~

ancient

© back
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© previous

3. That income will be taxed at a higher
.

rating

© ration

“ rate

4. A 401(k) plan is an employer- savings plan.

I

sponsored

“ induced

© censored

5. You children can be considered your
.

deductions

© exemptions

© dependents

6. You employer will anything you put into your

401 (k) plan. ( = they will put in the same amount that you do)
~

gven out

© equate

“ match

7. Here are some examples of filing . single, married
filing jointly, married filing separately, etc.

I

statuses

© states

© statements

8. For tax , you may be considered "single"”, even
though you are actually married.

-

goals

© purposes
f_'_' -
aims

9. On tax forms, the most common way to refer to one's husband or wife is
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mate
spouse

ball-and-chain
10. If you have any

should fill out this form.

© extraneous

© added

© additional
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UNIT 10: INSURANCE

I

| Randy Glasbergen § glasbergen.com

INSURANCE

Home-Auto-Property-Life ﬁ

&

GIASBERGEN

“I get paid if somebody steals my car or my TV.
But I get nothing if somebody steals my husband?!”

I. READING COMPREHENSION

Throughout human history, unexpected losses have occurred. Such
losses would continue to occur whether or not a system of insurance had
ever been devised. But through the operation of an insurance system,
losses can be predicted before they occur. The predictability of losses is
basic to an insurance system’s operations. Because an insurance system
allows the cost of losses to be financied and resdistributed in advance.

The first definitionof insurance is the financial one. In this instance,
insurance is a financial arrangement that redistributes the costs of
unexpected losses.

An insurance system accomplishes the redistribution of the costs of
losses by collecting a premium payment from every participant in the
system. In exchange for the payment of the premium, the insured receives
a promise from the insurance system to be compensated in the event of a
loss.

An insurance system is able to operate because all the insureds are
willing to substitute a relatively small certain outlay, the insurance
premium, for a relatively large uncertain loss. It is generally assumed that
most people find the possibility is suffering a large loss unpleasant to
contemplate. Therefore, people are willing to pay an insurance premium to
be relived of uncertainty about a loss, as well as to be compensated if the

74



loss occurs. Thus, even if no loss occurs during a year, as will be the case
for most insureds, value has still been received in the form of a reduced or
eliminated unpleasant mental state, the anxiety about a loss.

Il. VOCABULARY
Insurance (n):
Insurer (n):
Insured (n):
Occur (v):
Devise (v):
Predict (V)
Redistribute (v):
Accomplish (v):
Loss (n):
Premium (n):
Participant (n):

Compensate (V):

Substitute (v)
Contemplate (v)
Eliminate (v):
Anxiety (n):
Mental (ad)):

su bao hiém, bao hiém

cong ty bao hiém, ngudi ban bao hiém
ngudi duoc bao hiém

xay ra, Xuat hién

dat ra, tao ra

du bao, bao trudc — (n) predictability
tai phan phoi

hoan thién, hoan thanh

ton that, thiét hai, mat mat

tién dong bao hiém, phi bao hiém
nguoi tham gia

boi thuong

thay thé, thay doi

du tinh, du dinh

loai bo

su lo lang

tinh than

I11. COMPREHENSION

A

Through the operation of an insurance system what can people do?
What is the first financial definition of insurance?

What does an insurance system accomplish?

Why is an insurance system able to operate?

. How many main types of insurance do you know?

IVV. LANGUAGE FOCUS
Passive form: Be + Past Participle

“... losses can be predicted before....”

“Insurance had ever been devised...”

Exercise: Put the following sentences into the passive
1. John helps Mary.
2. Bill will invite Ann to the party.
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3. Tom has opened the door.
4. Workers had built the house.
5. The children can not open the window.
V. WORD STUDY
1. Look at the first and second paragraph again. The word
“redistributes” means:

a. Adds to
b. Reduces
c. Spreads
d. Stops

2. Look at the paragraph 3 again. The word “premium” means:
a. A bonus received by each insured person.
b. An extra payment by an insured person who suffers loss.
c. An amount paid by some insured person only.
d. Cost of insurance to an individual.

3. Look at the fourth paragraph again. The pharse “to be compensated”

means:

a. To receive a request for further payment.
b. To receive payment for any loss suffered.
c. To receive more money than the loss suffered.
d. To receive a demand to pay higher premiums.
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UNIT 11: MANAGEMENT OF WORKING CAPITAL
I. READING COMPREHENSION

Capital markets are concerned with the purchase and sales of legal
instruments that give owners specified rights to a series of future cash
flows. These legal instruments are known as financial assets or securities
which include bonds, stocks and loans made by financial institution. The
original issuer of a security is referred to as a borrower, and the purchaser
of a security is referred to as a lender.

Borrowers have an immediate need for cash whereas lenders have an
excess of cash. When the borrower issues a security to the lender, both
parties benefit. The borrower obtains the current use of cash and the lender
obtains a claim to future cash flows
that promises to repay the initial loan EERTIIY NG IR At T RL T
as well as to provide a fair rate of
profit (in interest).

Transactions between an initial
borrower and lender are called il
primary market transactions. Many vé:;';::f
financial assets created in the Management

primary market may be sold by

Y T
e

the original lender to other people in '1@' ;
what are known as secondary S
markets. The trading of marketable -
security in secondary markets has no S el —

impact on the original borrower; only
the legal owner of the security
changes.  Examples of formally e Ao oot S DI SIS
incorporated  secondary  markets JEECREACLINUIRETUENRE L
include the New York Stock Exchange (NYSE), the American Stock
Exchange, and the Tokyo Stock Exchange. Secondary market transactions
that do not take place on incorporated exchanges are referred to as over-
the-counter (OTC) transactions.

Most securities traded in the secondary markets belong to one of two
broad classifications: stocks or bonds.
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1. VOCABULARY

Capital : vén

Capital market: thi trudng von

Legal (adj): hop ly, hop phap

Asset: tai san

Current assets: tai san luu dong

Fixed assets: tai san ¢d dinh

Securities: chirng khoan

Securities markets (stock exchange): thi truong chirng khoan
Transaction: giao dich

Over — the — counter transaction: giao dich trén thi truong phi tap
trung

Primary market: thi trudng so cap

Secondary market: thi truong thir cap.

I11. COMPREHENSION
1. What are capital markets?
2. Give examples of some legal instruments transacted in capital markets.
3. How do borrowers and lenders get benefits from their transactions in
capital markets?
4. What’s the difference between primary and secondary markets?
5. Define the term “OTC transactions”
IV. LANGUAGE FOCUS
Contrast these pairs of sentences using whereas:
Example:

Borrowers have an immediate need for cash. Lenders have an excess
of cash.

Borrowers have an immediate need for cash whereas lenders have an
excess of cash.

In peace time bombs are not in very great demand. In war time their
utility is very great.

Some people may refer to save their money and invest it in a secure
and profitable scheme. Some may prefer to buy a particular commodity
which they have wanted for a long time.
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When the price falls, the demand gets higher. The supply decreases
as producers ten to produce less.

Many LDCs have obviously derived great benefit from trade. Other
LDCs haven’t changed radically their structures of production.

In the 1980s Vietnam had to import rice. Now it is second biggest
rice exporting country in the world.
V. WORD STUDY
1. Make acronyms of letter — names from the groups of names listed below:
Example: The United States of America. The USA

1. British Petroleum.
North Atlantic Treaty Organization.
The European Economic Community.
Association of South East Asian Nations.
World Health Organization.
The International Monetary Fund
The Food and Agricultural Organization.
Trans Worlds Airlines.
. General Agreement on Tariffs and Trade.
10.The United Kingdom.

2. Choose the best word to fill in the blanks — Stock market
1. The stock market has been for three days straight.

© 0N OOk D

© fall

“ lower

“ down

2. My stocks are 20% this month.
“ high
i up
higher
3. I'm hoping for a 10% over the next year.

I

I

increasing

“ increase
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“ increased

4. Trading stock is not an science.
.

exact

© faultless

© free from flaws

5. When a stock market ( = goes down

considerably), many investors lose a lot of money.
.

clashes

© smashes

© crashes

6. My advised me to buy this company's stock..
.

broker

“ breaker

“ brokerage

7. The stock decreased in value because many investors were selling it
after the negative financial news came out.

© off
“ out
“ on

8. The news had no on the price of the stock.

I

interest

© impasse

© impact

9. These days many investors are (= worried) about the
health of the U.S. economy.

-

scathed
© uneasy
“ unscathed

10. Online brokers are usually less expensive than their offline
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© counterparts

© version

© counteract

3. Check the appendix 13 for more exercise.
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UNIT 12: ACCOUNTING - THE BALANCE SHEET

I. WHAT IS ACCOUNTING?
1. Dialogue between Linda and Mark
L: Hi, Mark. May | ask you some questions about modern accounting?

M: Of course. Go ahead.

L: Could you please explain what accounting is?
M: There are a number of definitions of accounting at present. To some
extent, accounting is a system to provide decision makers with information
in business economic activities. This system is primarily financial
information, stated in monetary terms.

L: Well. What is the main purpose of accounting ?
M: Its main purpose is to provide and report financial information to
interested users.
L: Is this financial information important to an organization or a user?
M: Yes. For example, investors need financial data in order to compare
prospective investments.

L: I see. Thank you very much.
M: You’re welcome. Please feel free to contact me if you have any
questions.
2. Oral drills ; Pair work: practice the following dialogue with your partner

A: Could you tell me what accounting is?
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B: Certainly. Accounting is an information system that means user,
processes and communicates economic activities.

A: In which terms is accounting information expressed?

B: It is expressed in monetary terms.

3. Make “true” or “false” choices

R ) 1. Accounting is an information system that used in business
economic activities.

R ) 2. Accounting information is used by every non-profit business.
(cerveereeeens ) 3. Accounting is one of the fastest growing fields in modern
business.

(R ) 4. Computerized accounting systems are popular nowadays.

I1. ACCOUTING FUNCTIONS
1. Read and answer the questions

The account functions can summarize in brief. Let’s illustrate them
with the following figure

[ Accounting functions }

Observe, identify and Record, classify and Report activities and
measure activities. summarize mesurments. interpret financial

statements

It makes business operations more and more rapid and efficient using

computerized accounting system.
Answer the following questions

1. What is accounting?

2. How many accounting Functions are there?
3. How does it (computerized accounting system) make business
operations?
4. What form is accounting expressed in?
What are accounting functions?
Let’s illustrate the account functions.
2. Translate the following phrases into Vietnamese
(1) the economic activities of a business:
(2) financial information
(3) decision makers
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(4) prospective investments

(5) accounting information

(6) feel free to do something

3. Read and answer True (T) or False (F)
What is accounting?

Accounting is the system of measuring, describing and interpreting

economic activities. At the same time it is the connecting link between
decision makers and business operations.

During the twenty- first century, the globalization of the world

economy will spur the advance of accounting. Some different forms
accounting will appear in specialized fields.

a.
b.

e.

Accounting is the system of measuring activities. .........
Describing and interpreting economic activities are in the
accounting system.  .........

The globalization of the world economy will lead the advance of
accounting.  .........

Some different forms of accounting will appear in all fields.
e. At the different time it is the connecting link between decision
makers  .........

I11. VOCABULARY
accounting (n) su thanh toan, sy tinh toan
definition (n) su dinh nghia, 161 dinh nghia
extent (n) khu vuc; pham vi; quy mo
decision (n) danh tir sy giai quyét (mot van dé...); su phan
XUr.
business (n) danh tir viéc kinh doanh; viéc thuong mai
primarily (adv) trude hét, dau tién; chi yéu, chinh, cin ban
financial (adj) (thudc) tai chinh, (vé) tai chinh
monetary (adj) (thudc) tién té
term (n) (ngdn ngir hoc) tur, thuat nglr
investor (n) nguoi dau tu

data  (n) plural: s6 liéu, di liéu, dir kién

datum (thudc) twong lai; vé sau, sip toi
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prospective(adj) su dau tu; von dau tu

investment(n) tom tit; tong két

summarize (V) ngén, van tat, gon

brief (ad)) cung cp tranh, biéu d6 cho cai gi; minh hoa

illustrate(v) suy nghi; tinh toan

figure(v) quan sat, theo doi

observe(v) nh4n ra, nhan biét, nhan dang

identify (v) su do ludng; phép do; kich thudc; khudn khé;

measurement (V) s6 do

interpret (v) gidi thich, l1am sang té

efficient (ad)) c6 hiéu lyc, co hi¢u qua

computerized dua vao mdy tinh dé lam cong viéc cua hodc
cho (cai gi)

Check appendix 17, 18 and 19 for knowledge, information and more
glossary and term in accouting elements, accounting equation and financial
statements.

IV. BALANCE SHEET AND HOW TO PREPARE A BALANCE
SHEET

1. Dialogue.

A: - Does the balance sheet portray the financial position of the
organization at a specific time?

B: - Yes, by the way, do you know, how to make up a balance sheet?

A: - Oh, it is made up of the heading and the body.

B: - Right. The heading contains three items: the name of the company, the
name of the financial statement and the date of the balance sheet. The body
consists of three parts: assets, liabilities and owner’s equity.

A: - Is the balance sheet a detailed expression of the accounting equation?
B: - Yes, It must follow the equation as follows:

Assets = Liabilities + Owner’s equity

Example

ABC CORPORATION

Balance sheet

June, 30th 2008
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Assets

Cash $ 7,000
Account receivable $ 5,400
Land $ 40,000
Total assets $ 52,400
Liabilities and owner’s equity
Liabilities
Account payable $ 800
Loan payable $ 40,000
Total liabilities $ 40,800
Owner’ equity
Joanna Willis, capital $ 11,600

Total liabilities and owner’s equity  $ 52,400
2. Translate the following sentences into Vietnamese
(1) A balance sheet shows the financial position of a business on a specific
date.
(2) Do you think that the balance sheet plays an important part in a
company’s transaction?
(3) Two sides of the balance sheet must always be equal because one side
shows the resource of the business and the other shows who supplies the
resources.
3. Read.
THE BALANCE SHEET

The financial statement reflecting a company’s solvency is the
balance sheet. It follows the accounting equation :
Assets = Liabilities + Owner’s equity
Let’s make an example:

The following balance sheet portrays the financial position of Type
Well Enterprise Limited on December 31st, 2008

TYPE WELL ENTERPRISE LIMITED
Balance sheet
For the year ended December 31st , 2008
Liabilities
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Assets
Cash
Supplies
Building
Office
equipment
Land
Notes
receivable

Total assets

$ 5,000
$ 800

$ 1,000
$ 2,200

$ 8,000
$ 3,000

$
20,000

+ Owner’s gquity

Liabilities

Note payable $ 4,500
Accounts payable $ 6,000
Salaries payable $ 2,000
Total liabilities $ 12,500

Owner’s equity
Balance, December 1st,2008 $ 4,000

Net income for December $ 3,500
Total owner’s equity $ 7,500
Total liabilities and owner’s $ 20,000

equity

Notes

Is the balance sheet and detailed expression of the accounting

equation ?

Bang tong két tai san 1a biéu thtc chi tiét cia phuong trinh ké toan

c6 phai khéng?

V.VOCABULARY
accountant (n)

chief accountant (n)

sheet (n)
income (n)

corporation (n)

portray (v)
heading (n)
contain (v)

Phrases and special terms
prepare / make up a statement: Chuan bi, 1ap ban béo co

Ban can dbi tai san, ban tong két tai san
Ban béo cdo hoat dong kinh doanh

balance sheet:

income statement:

nhan vién ké toan, nguoi gilt s6 sach ké
toan

ké toan truong

14, tAm, phién, to

lg1 ture, thu nhap

tap doan

miéu ta sinh dong

dé muc nho; tiéu dé

chtra dung, bao ham, gobm co, bao gom

statement of cash flow: Ban bao céo luu chuyén tién té
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operating activities : Céc hoat dong kinh doanh

ending cash balance: S du cudi ky cua tai khoan tién mat
financial position: Tinh hinh tai chinh
by the way: Tién thé, nhan tién

Check appendix 14 and 15 for more reading text, exercise and
informations.
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UNIT 13: INCOME STATEMENT

I. THE IMPORTANCE OF AN INCOME STATEMENT

1. Dialogue between a student and a professor

S: Professor Wu, Would you please tell me something about an income
statement?

P: Sure. The income statement reports the profitability of a business
organization.

S: lIs it related to revenues and expenses?

P: Yes. If the company’s revenues of a period exceed its expenses of the
same period, net income results.

S: Well. If expenses exceed revenues, then the company has a net loss.

P: That’s right. So the income statement is important for a company’s
owners, creditors and other interested parties.

2. Example:

ABC COMPANY

Income statement

For the month ended December 31st ,2008

Revenues

Service revenues $ 158,000,000

Expenses

Wages $ 25,000,000

Rent $ 30,000,000

Gas and oil $ 60,000,000

Total expenses $
115,000,000

Net income $
43,000,000

Note: Revenues are the inflows of assets resulting from the sale of products
or from rendering services to customers.

3. Complete the income statement and translate it into Vietnamese.
BADINH COMPANY

Income statement
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For the month ended December 31st , 2008

Revenues

Net sales $ 496,000,000
Interests revenues $ 144,000,000
Other revenues $ 222,000,000
Total revenues and gains S
Costs, expenses and losses

Interest expenses $ 36,800,000
Income taxes expenses S
Total costs,expenses

Net income S

4. Prepare an income statement
The following balance are for the Drillared Company. All revenues and
expenses are for the month ended January 31st ,2008

Service revenues $ 24,000
Other revenues $ 10,000
Operating expense $ 11,680
Advertising expense $ 720
Wages expense $9,520
Tax expense $ 500
Rent expense $ 1,440
Other expense $ 100
I1. TALKING ABOUT AN INCOME STATEMENT
1. Dialogue

S: - Professor, what elements does an income statement contain?

P: - As we know, it relates to revenues, expenses, net income and net loss
and so on...

S: - What do ‘revenues’ mean?

P: - Revenues are the flows of assets resulting from the sale of products or
from rendering services to the customers.

S: - Then, it may be cash received in the process of products sold and
services rendered.

P: - Exactly. Can you explain ‘expenses’?
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S: - Okay, expense are the cost incurred to produce revenues. What about
net income and net loss?
P: - In brief, net income equals total revenues minus total expenses, but net

loss 1s opposite to net income. Let’s have a look at the following figure.

ABC COMPANY

Income statement

For the month ended December 31st ,2008

Revenues

Delivery service revenues $
211,200,000

Expenses

Adverting $ 800,000

Salaries $ 10,800,000

Gas and oil $ 50,800,000

Utilities $ 1,500,000

Insurance $ 3,200,000

Rent $ 6,000,000

Supplies $ 8,000,000

Depreciation — delivery trucks $ 12,000,000

Total expenses $
105,000,000

Net income $
106,200,000

2. Make ‘true’ or ‘false’ choices

(1) The heading of an income statement covers the name of business, the
date of the income statement and the name of the financial statement is
included “income statement”  .........

(2) Net income equals revenues minus €xXpenses .............

(3) Net loss is a decrease in owner’s equity resulting from the operation of
the business .........

(4) Revenues are decreases or assets resulting from deliver of the goods or
rendering service to the customers. ...

3. Read
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The financial statement reflecting a company’s profitability is the income

statement. Its basic structure is :

Revenues - Expenses = Net Income

We can prepare a company’s income statement as follow:

Income statement

Revenues

Service revenue
Other revenues
Total

$ 60,000

Operating expenses
Supplies expense
Gas and oil expense
Rent expense
Wages expense
Total

$ 41,000

Net

$ 19,000

CHRYSLER COORPERATION

For the month ended December 31st , 2008

$ 46,000
$ 14,000
revenues

$ 30,000
$ 1,000
$ 8,000
$ 2,000
operating expense

income

I11. VOCABYLARY:
Profitability (n)

Period (n)
Exceed (n)
Party (n)
Render(n)
Incur (n)

Utility (n)

Insurance (n)

su ¢o 1ai, tinh trang thu dugc nhiéu
1ai

ky, thoi ky, thoi gian

vugt qua

(luat) bén

dua ra, néu ra

lam cho tuy minh phai ganh chiu
;chiu, ganh, méac

su ¢0 loi, su cé ich; tinh hitu dung,
tinh thiét thuc

su bdo hi€ém; tién dong bao hiém
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Depreciation (n) su sut gid; sy gidm gia
Phrases and special terms

Income Lai rong

Resulting from Do

Net loss Lo rong

As we know Nhu ching ta d3 biét
To be opposite to Tréi voi

Check appendix 16 for more reading text and informations.
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UNIT 14: CASH FLOW STATEMENT

Improving Cash Flow

Question .

Improv'ihg

‘Cash Flow

Score so far: 0 points out of 0

I. READING COMPREHENSION

Unlike the profit and loss account, which follows
the accruals principal, the cashflow statement records the actual movements
in cash in an accounting period. All cash received (inflows) by the
company, and spent (outflows) by the company will be shown in this
statement.

As determining cash amounts involves less use of judgement and
discretion than determining profits or asset value, the cashflow statement is
harder to manipulate than the other main accounting statements (the profit
& loss account and the balance sheet).

The cashflow statement shows cash coming into a company

(from sales, income from investments, asset sales) and going out

(payments to suppliers, investment), the raising of capital (money

borrowed or raised from shareholders) and the payment of returns of

capital (interest and dividends) and tax.
Like profit, cash flow can be measured at a number of levels. For
example, operating cash flow roughly corresponds to operating profit with
the effects on non-cash items stripped out.
The main items in a typical cash flow statement are (in order):
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cash flow from operating activities

returns on investments and servicing of finance

taxation
capital expenditure and financial
investments
acquisitions and disposals
equity dividends paid
management of liquid resources
financing

The returns on investments and
servicing of finance includes dividends
received (e.g. from subsidiaries) and
interest from fixed interest securities
and bank deposits. It will also show
payments to lenders: both banks and
holders of a company's fixed interest
securities.

Capital investments and financial
investments will show the cashflow
relating to the purchase and disposal

Cashflow

Cashflow anc

Working Capital

of fixed assets. Liquid resources are cash and liquid, short term,

investments.

All items in the cash flow statement can be significantly different
from equivalent items on the P & L. This is what makes the cash flow so
valuable (it is not susceptible to manipulation), but it can also make it less
meaningful (there are good reasons for accruing in the other accounting

statements).

Operating cash flow is very often looked at by investors. The capital
expenditure item is a quicker way of finding out how heavily the company
Is investing than looking at the balance sheet (and then correcting
for depreciation etc.) but it has two weaknesses: it does not record
purchases not yet paid for and it does not allow one to separate capital
expenditure on operating assets from long term financial investments.
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A more complex use of the cashflow statement is the calculation
of free cash flow, which can be wused in valuation ratios
and DCF valuations. All the items in the cashflow statement provide a
useful check on items in the other accounting statements and are a vital
input to the financial models used for forecasting.

I1. Example of cash flow statement

Cash Flow Statement
Company XYZ

FY Ended 31 Dec 2003
all figures in UsD
Cash Flow From Operations
MNet Earnings 2000 000
Additions to Cash
Depreciation 10,000
Decrease in Accounts Recevable 15,000
Increase in Accounts Payahble 15,000
Increase in Taxes Payable 2,000
Subtractions From Cash
Increase in Imventaory (30,0007
Met Cash from Operations 2012000
Cash Flow From Investing
Equipment (500 a0,
Cash Flow From Financing
Motes Payahble 10,000
Cash Flow for FY Ended 31 Dec 2003 1,522,000
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AlB|C|D|E]| E Gl H L1 J K T N |
6 | 2009 2008
7 |CASH FLOWS FROM OPERATING ACTIVITIES: !
8| Netincome $ 1,024543 $ 1,732,573
-9 | Adjustments to Reconcile Net Income to Net Cash Flows
10 From Operating Activities:
11 Depreciation and amortization 650.609 434,725
12 Deferred income tax asset 46,701 35,004
14 Loss on sale of fixed assets 1.253 543
15|  Changes in Operating Assets and Liabilities:
16 Accounts receivable (8.,730) (25.,055)
A7 | Inventory 57 45
18 | Prepaid expenses 489 (2.862)
19 Deposits (145) (150)
20 Accounts payable and accrued expenses 32.893 (239.,489)
2| Customer deposits 9.533 16.493
22 Accrued, deferred income taxes (76,158) 55.683
23] Net Cash Flows From Operating Activities 1,781,043 2,007,510
24
25 |CASH FLOWS FROM INVESTING ACTIVITIES:
26| Proceeds from note receivable - 47,442
27| Proceeds from sale of fixed assets 882 -
31| Capital expenditures (541,558) (647.442)
132 Net Cash Flows From Investing Activities (540.676) (600.000)
33
_34 |CASH FLOWS FROM FINANCING ACTIVITIES:
36| Payments on long-term debt (269.093) (77.847)
37| " Distributions to shareholders (1.030.725) (1,398.962)
39| Proceeds from issuance of capital stock 41,500 -
41 Net Cash Flows From Financing Activities (1,258.318) (1,476.809)
42
43 |Net increase (decrease) in cash and cash equivalents (17,951) (69,299)
44
45 |Cash and cash equivalents — beginning of year 91.475 160,774
46 - -
47 |CASH AND CASH EQUIVALENTS — END OF YEAR $ 73,525 $ 91,475
55
56 |
57| $ - $ -

Check appendix 14 for more glossary.
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UNIT 15: THE ROLE OF AUDITOR

I. READING COMPREHENSION

An official examination, the audit, is made of the accounts of a
business; this is usually done once each year. Independent auditors
descend on a company and examine all the company’s accounts for the
previous year; this is known, colloquially, as “checking the books”.

The auditors attempt to reconcile all the bank statements, checking
them against the invoices and receipts. They check all the company’s
stocks; if the value of any of them has decreased during the year, they write
down its value to a realistic one — many items depreciate with time and use.
Although VAT returns have to be submitted to the Customs and Excise
authorities every three months, they are checked again during the audit.

A public company — one of which the shares are quoted on the Stock
Exchange — must lodge its accounts in Companies House, where they are
available to the public, and to possible investors.

The annual audit is a legal requirement in Britain; many professional
firms of accountants only do this work and do not need to undertake any
other type of work.

Il. VOCABULARY
Audit (n): kiém toan
Year —end nightmare:  con 4c mong cudi nam
Accounts (n): s6 sach
Descend (v): xubng, dén
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Colloquially (adv): theo cach noéi thong thuong

Reconcile (v): can doi

Stock (n): hang ton kho

VAT (value added tax): thué gia tri gia ting

Lodge (V): dé o, guri o

Companies House: S¢ giao dich Chung khoan (¢ Anh quéc)

I11. COMPREHENSION
Answer the following questions:
a. What is the audit?
b. What do independent auditors do when they descend on a company?
c. What do auditors attempt to do?
d. Where must a listed company’s accounts to be lodged for the public
e. Isannual audit a legal requirement in the UK?
IV. LANGUAGE FOCUS
Clause of concession: although +S+V
a. Rewrite the sentences using clause of concession with although.
They are expensive. People buy them.
The traffic was bad. | arrived on time.
I didn’t get the job. I had all the necessary qualifications.
| decided to accept the job. The salary was slow.

-~ ® O O T

She joined the company only a year ago. She’s already been
promoted twice.

V. WORD STUDY

Match up the terms on the left with the definitions on the right.
Bookkeeping Acalculating an individual’s or a company’s liability for tax.
Accounting B writing down the details of transactions. (debits and credits)
Managerial accounting C keeping financial records, recording income and
expenditure, valuing asset and liabilities, and so on.

Cost accounting D preparing budgets and other financial reports necessary
for management.

Tax accounting E inspection and evaluation of accounts by a second set for
management.

Auditing F using all available accounting procedures and tricks to disguise
the true financial position of a company.
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Creative accounting G working out the unit cost of products, including
materials, labour and all other expenses.

Fill in the gaps to complete the passage, choosing from the words or
phrases in the box:

Accounts accountancy window dressing bookkeepers audit

I’m Fiona and I’m an accountant. I work in Edinburgh for one of the
big .o (1) firms. We look at the financial records or
..................... (2) of a lot of companies. We work with the accountants
of those companies, and the people who work under them: the
.................... (3) I like my profession: accountancy.

Sometimes we act as auditors: specialist outside accountants who
.................. (4) a company’s accounts, that is, we check them at the end
of a particular period to see if they give a true and fair view (an accurate
and complete picture). An audit can take several days, even for a fairly
small company.

When a company’s results are presented in a way that makes them
look better than they really are, even if it follows the rules, it may be
accused of creative accounting or .................. (5) Of course, I never do
this!
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APPENDIX
Appendix 1
Macroeconomic:
What is the importance of macroeconomics?
+ Macroeconomics performance is a central factor affecting the success or
failure of nations. Moreover, government can have a major impact on its
economic performance through its economic policies through fiscal policy
and monetary policy.
What does macroeconomics study?
+ It studies overall economic trends such as employment levels, economic
growth and inflation.
What does fiscal policy deal with?
+ Fiscal policy deals with government spending and taxing.
What are 4 main areas that macroeconomics focuses on?
+ They are gross national product (GNP), employment, inflation, and the
balance of payments.
What are 4 tools of macroeconomics policy?
+ They are fiscal policy, monetary policy, income policy and foreign
economic policy.
Microeconomic:
What does microeconomics deal with?
+ It deals with the economic behavior of individual economic agents —
mainly house — holds and firms and of particular markets and industries.
What does microeconomics focus on?
+ It focuses on the prices and outputs of particular goods and services and
on how markets interact to determine the allocation of scare resources
among millions of alternative uses.
Does microeconomics analyze what influences the prices of particular
goods?

+ Yes, it does.

In microeconomics what are supply and demand analyses considered to
be?
+ They are two of the basic tools of microeconomic analysis.
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Appendix 2
Supply and demand
1. Give the definition of demand at a given price?

+ The demand for anything, at a given price, is the amount which
will be bought at that price.

2. What is the difference between demand, desire and need?

+ Need is human’s unlimited desire. The scarcity makes most of
needs not be satisfied.

3. Give some examples of demand and need.

+ For example, you really want a Mercedes. It’s your need.
However, you can’t afford one. Therefore, your demand for a Mercedes is
zero. You have enough money to buy a Benz. However you have no
intention of buying this kind of car. As a result, your demand for this car is
Zero.

4. What is the law of supply?

+ The law of supply states: in a short-run time period, in a given
market, other things being equal, the quantity of an item which is offered
for sale varies directly with its price.

5. What influences both supply and demand?

+ Price does
6. Does the law of supply say that the price is the only thing that changes
the supply?

+ No, it doesn’t.

7. Why does higher price lead to higher supply?

It is because of profits. If the costs of inputs used to produce goods
are fixed / remain stable, higher prices of goods mean higher profits to
producers. They will produce more and appeal more business firms to
produce goods
8. What factors influence supply besides prices?

+ The first factor is technology. Technology is an important factor to
improve production, reduce labor costs during the productive process. The
second factor is the costs of input (factors of production). If the costs of
input are reduce, production costs will be reduced, opportunities to get
profits are bigger. As a result, producers tend to produce more goods. The
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third factor is tax policies. The fourth factor is the number of producers.
The greater the number of producers is, the bigger/larger quantity supplied
IS.
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Appendix 3

Reading text
THE CHANGE IN BANK OF AMERICA

Bankof America %2~

Bank of America Corp (BAC.N) is planning to cut about 300 jobs in
its investment banking and capital markets group, as it struggles to rein in
costs to make up for weak revenue growth, sources familiar with the
situation said on Tuesday.

The layoffs are not nearly as eye-popping as the bank's job cuts in
areas like retail banking. Wall Street companies have broadly been looking
at cutting jobs recently.

The bank, the second-largest in the United States by assets, is also
assigning junior bankers to work with broader groups of companies, the
sources said. That move could also lead to more layoffs, the sources said.
The changes for junior bankers are part of the cost-cutting program known
as "Project New BAC," which the bank launched last year, the sources said.
The program, named for the bank's ticker symbol, is meant to improve
profits as a sluggish economy weighs on revenue growth, and new
regulations boost compliance costs. The bank is also trying to streamline a
company that has grown increasingly bloated after decades of acquisitions.
The first phase of the program is expected to cut about 30,000 jobs and $5
billion in annual expenses in consumer and technology areas over the next
several years. Plans for the second phase, which covers investment
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banking, sales and trading, commercial banking and wealth management,
are expected to be finalized in May.
Answer the questions:
1. How does this article describe Bank of America's revenue growth?
a. Moderate
b. High
c. Weak
2. How do these cuts compare to Bank of America's cuts in retail banking?
a. They're more severe.
b. They're not as severe.
c. They're about the same.
3. Why is Bank of America "bloated"?
a. Because they're losing money
b. Because of the junior bankers
c. Because of all the acquisitions they have made
4. By how much will the first round of layoffs cut expenses over the next
couple of years?
a. $ 5 billion
b. $ 30,000
c. $ 10 billion
5. Is Bank of America the largest bank in the United States?
a. Yes
b. No
c. Yes, but it's tied for first place with another bank
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Appendix 4
Exercises related to Bank & Banking topic
A. Choose the correct word:

1. I'd like to an account.

© open

“ start

© commence

2. You don't have any ( = money) in your account.

I

funds

“ fun

© funding

3. The bank my husband's credit card because he

didn't pay his credit card bills.
.

reneged

© retracted

© cancelled

4. A document which shows all your withdrawals and deposits (usually for
one month) is called a "bank "

{

stapler

© statement

“ pill

5. What's another way to say "to withdraw"?

“ to make out

“ to stake out

“ to take out

6. I'd like to some money to my other account.

I

transfer

© change

© switch

7. A cashier's check is a check that's by a bank.
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C guaranteed

O guarantee

C warrantee

8. Another way to say "debit card" is
i

credit card

C plastic card

“ bank card

9. Is there around here somewhere? ( = a cash machine)
i

an electronic machine

“ an ATM

“ a money machine

10. If you've lost your bank card you can for a new one.
C reply
apply/reapply
“ il
B. Topic for discussion:
Snapshots at jascniove com

i

“If we're to have a banking relationship, you're
going to hawve to trust me more than this.”

* Give your personal ideas about the relationship between bank and
business.
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Appendix 5
Basic of Marketing
Reading

Marketing, which deals with moving goods from producer to
customer, has become important as the volume of competing goods has
risen. The marketing goal of producers is to find the right mix of the four
Ps: product, price, place and promotion.

But what does the term marketing mean? Many people mistakenly
think of it as advertising and selling. Given the number of advertisement
column on television, in magazines and offers in and around the shop is not
surprising. However, advertising and selling are only two of several
marketing functions, and not necessarily the most important ones.

The most basic concept underlying marketing is that of human needs.
We have many needs including ones such as affections, knowledge and
sense of belonging as well as the physical need for food, warmth and
entertainment. A good deal of our lives if devoted to obtaining what will
satisfy those needs. Marketing can thus be defined as any human activity,
which is directed at satisfying needs and wants by creating and changing
goods and value with others. Marketing has become a key factor in the
success of many businesses. Today’s companies face stiff competiton and
the companies which can best satisfy customer needs are those which will
survive and make largest profits.

Comprehension question
Answer the question
1. Why do many people mistakenly think of marketing as advertising
and selling?
2. What types of advertising do you know?
3. How would you define marketing?
4. Why is marketing important?
Decide which of the following statements are TRUE or FALSE
1. Advertising is a part of marketing
2. Selling is the most important function of marketing
3. A sense of belonging is a physical need
4. Satisfying customer needs is a key to success.
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Appendix 6

Reading text
SELLING BUDGET CARS IN CHINA

From AFP

Automakers will race to appeal to budget-conscious Chinese car
buyers as the industry expands beyond the wealthy coastal cities in the east,
Ford Motor Co's (F.N) Asia chief said on Tuesday.

As they expand more heavily into central and western China,
automakers can appeal to price-sensitive consumers by offering multiple
vehicles within the same size segment at varying prices, Joe Hinrichs said.
"The growth expected the rest of this decade in China is largely to come
from the central and western parts of the country which is more value-
oriented," he told reporters at Ford's headquarters in Dearborn, Michigan.
"You'll need to serve those customers differently," he added.

Ford's plan to introduce 15 new vehicles in China by 2015 began
with last month's launch of the new Focus. Hinrichs said last month in
Beijing that Ford plans to sell cars priced below the Fiesta, currently their
cheapest model in Asia with a price ranging from $12,300 to $17,500.

Ford sales in China rose 24 percent in April to 54,881 vehicles,
spurred by strong demand for the Focus.
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Ford makes the Fiesta, Focus, Mondeo and other vehicles in China in
a three-way tie-up with Chongging Automobile Co Ltd and Japan's Mazda
Motor Corp.
Answer the following questions:
1. According to the article, where in China are people more budget-
minded?

“In the central and western part of the country

“In Shanghai

“ In the coastal cities

2. Which Ford car is not mentioned in the article?

© Mustang

“ Fiesta
“ Focus

3. How many other companies does Ford partner with to make cars in
China?

“ Three
“ One
“ Two

4. According to the article, China's wealthiest cities are

© in the central part of the country

“in the eastern part of the country

“in the western part of the country

5. How many new cars does Ford plan to introduce in China over the next 3
years?

“ 10

© 15

“ Focus, Fiesta, and Mondeo
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Appendix 7
Exercises related to Marketing topic
A. Match the words:
a - commercial (n.)
b — billboard
¢ — complimentary
d — campaign
e — readership
f —slogan
g - press release
h — features
I — publicity
J - brand awareness
1. memorable motto or phrase ->
2. a large, square sign used to post advertisements -->
3. a statement (about a product) released to the news media --> |
4. an advertisement on TV, the radio, etc. -->

5. the attempt to manage how a public sees a product --> |
6. the number of people that read a particular newspaper, magazine, etc. --

>

7. a plan of action (to promote a product) --> |
8. a measure of how popular a brand is (how many people know it, etc.) --

>

9. special characteristics, qualities -->

10. free -->

B.Choose the right synonym:

1. There has been a drop in sales. = Sales have
.

decreased

“ downed

“ increased
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2. Sales have increased for three years . = Sales have
increased for three years in a row.

I

even

© straight

“ forward

3. You have to market these particular attributes. = You have to market
these particular

I

qualifiers

-

qualifications

qualities
4., We shouldn't use the same old strategies. = We should
using the same old strategies.
© avoid
© averse
© avert
5. Thanks to smart planning, we have another crisis.

= Thanks to smart planning, we have thwarted another crisis.

© put forth

“ unveiled

© averted

6. We shouldn't rule that out as an option. = We should still

that an option.
.

reject

© consider

© contain

7. The figures are down from January. = The are down

from January.
.

numbers
“ numerals
“ mathematics
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8. Our company has seen 10 years of uninterrupted growth. = Our company
has seen 10 years of growth.

I

sporadic

© steady

© stagnant

9. We should market this product as being durable and dependable. = We
should market this product as being and dependable.

I

study

© sturdy

© studious

10. We need to develop a new strategy. = We need a new

© appraisal

© approval

© approach

C. Fill in the blanks
1. Cell phone market Is at 100% in many European countries.

© penetration

© penalty

© penance

2. I'm doing an of consumer trends in cellular markets

such as Japan.
.

analysis

© analyze
© analytics

3. Every marketer should have an idea of how to build strong

© names

“ ideas

“ brands

4. We plan to this product in the Spring of 2009.
.

lunch
113



“ launch

“ Iynch

5. The process of gathering, recording and analyzing of data about

customers, competitors and the market is called market
.

review

“ replay

research
6. Recent market show that there is a considerable

increase in the use of our technology in the banking sector.
.

I

trends

© ideas

“ trials

7. Last year we brought together a team to for a
completely new type of car.

I

develop a concept

“ make a concept

© start a concept

8. I don't think we'll have a problem this product. It will

almost sell itself.
.

market

© to marketing

© marketing

9. Jane, could you bring me that on the Brazilian biotechnology
sector?

“ rapport
“ report

“ note

10. The ( = statistics/figures) in this report cover three
year trends in the manufacturing sector.

114



matrix
metrics

mathematics
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Appendix 8

1 brand

2 consumer

3 cost

4 develop

5 distribution

6 end-user

7 image

8 label

9 launch

10 mail order

11 market
research

12 packagingUK

13 point of sale

Marketing Glossary
n.a particular make of product -to brandv.-
branded adj. — nhan hiéu
n. the person who buys and uses a product or service - to
consume V. — nguoi tiéu dung
v. [cost, costed, costed] to estimate the price of making a
product - costing n. — chi phi
v. to create a new product or improve an existing one -
product developmentn. — phét trién / phat trién san pham
n.the delivering of products to end-users, inc.
advertising, storing etc — sy phan phdi
n. the person, customer etc who is the ultimate (and so
real) user of a product — nguoi ding cudi (trong chudi
phan phdi)
n. the concept or perception of a firm or product held by
the general public — hinh anh/hinh tuong (cua cong ty,
cua nhén hiéu...)
n. small piece of paper, metal etc on a product giving
information about it — nhan hang héa
v. to introduce a new product, with publicity etc - product
launch n. khai truong/ gi6i thiéu(san pham mai ra cong
chang, thi truong...)
n. the selling of goods by post - mail-order catalogue n.
ban hang tur xa (thuong qua duong buu dién) — mot dang
phd bién 12 mua bao, 4n pham, tap chi.
n. study of consumers' needs & preferences, often for a
particular product — nghién cuu thi trueong
n. the wrapping or container for a product — dong goéi san
pham
n. the place where a product is actually sold to the public
- point-of-sale adj. — quay thanh toan
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14 product

15 public
relations

16 registered

17 sponsor

18 SW.O.T.

19 total product

20 trademark

n. something made to be sold; merchandise [includes
services] - to produce v. — san pham

n. creation and maintenance of a good public image -
public relations officer n. — quan hé cdng chung

adj. registered or officially recorded as a trademark -
® abbr. - to register v. - dang ky (thuong di kem voi mot
nhan hiéu dé cho biét nhan hiéu d6 da duoc ding ky voi
co quan bao ho)

n. firm supporting an organisation in return for
advertising space - also v .- nha tai trg

abbr. Strength, Weaknesses, Opportunities, Threats — viét
tit cua Diém manh, Diém yéu, Co hoéi, Nguy co (mot
phuong phap kinh dién trong 1ap ké hoach kinh doanh)

n. the whole product, inc. name, packaging, instructions,
reliability, after-sales etc — san pham tron goi (bao gom
tat ca linh kién, chi dan, dich vu hau mai, bao hanh...cho
san pham do)

n. special symbol, design, word etc used to represent a
product or firm - "abbr. — thuong hiéu (thuong la da
duoc chinh thie dang ky vai co quan bao ho)
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Appendix 9
Reading text
PRICING POLICIES

All products and services have prices. Price comparisons can be
difficult to make because of consideration of credit terms, delivery, trade-in
allowance, guarantees, quality and other forms of service. What price will
produce the greatest profit over a long period of time? Too low to cover
costs? No other area of marketing operations has been more misunderstood
and subject to so much bad practice. Many businesses pursue unsound
pricing policies for long periods without becoming aware of it.

Prices are determined in various ways. For example, agricultural
prices (cotton, wheat) are decided in large central markets where forces of
supply and demand exist. This is pure price competition. Industrial
product prices (iron, steel, etc.) are decided by large companies. A few
competing sellers control the amount and price of goods sold to large
number of buyers. Although competition is the public goal for most
businesses in the United States, most operate in imperfect competition.
Prices are also set by the government, particularly for public utility services
— railroads, electricity, manufactured gas, bus services, etc.

When demand increases, prices rise, profits expand and new
investment is attracted, but we see that there are other factors involved.
Prices are related to each other in various ways. Utimately, everything is
related in price, since the consumer can buy only so much and must pay for
everything out of a particular limited amount of money.

Comprehension question

1. What makes prices comparison difficult?

2. Why would the seller be interested in the price that produces the
highest volume of sales at lowest unit cost?

3. What reason can you offer for many businesses following unsound
pricing policies?

4. How are agricultural prices decided?

5. How are the most industrial products priced?

6. What is the different between pure and imperfect competition?
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Appendix 10
Reading text
STARBUCK’S DIFFICULTIES IN EUROPE

From AFP

Starbucks Corp reported better-than-expected quarterly profit but
global sales at established coffee shops fell short of analysts' estimates due
to weakness in Europe, sending its shares down five percent in after-hours
trade on Thursday.

Sales from cafes open at least 13 months fell 1 percent in the Europe,
the Middle East and Africa (EMEA) region during the latest quarter.
Analysts polled by Consensus Metrix had expected a 2.2 percent rise in
EMEA same-store sales.

Executives attributed the drop to weakness in Europe, which suffered
its first decline in same-store sales since 2009.

Sales fell in Ireland and Germany during the fiscal second quarter
and were up just slightly in France and the United Kingdom, Starbucks
Chief Financial Officer Troy Alstead said.

Europe has been a weak spot for the world's biggest coffee chain.
The region is grappling with debt woes and austerity measures and, earlier
this week, Britain said its economy had fallen into its second recession
since the financial crisis.

"The situation is very, very tough," Chief Executive Howard Schultz
said of Europe's economy.
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"We will turn the Europe business around in the same way we turned
the U.S. business around," Schultz told analysts on a conference call.
Answer the following questions:

1. What happened to Starbucks' shares after that their quarterly profits
failed to meet analysts' estimates.

“ They rose by 5%.

“ They plunged by 5%.

© they rose by 10%.

2. "Quarterly profits" refer to profits during how many months?

“ Three

“ Four

© six
3. According to the article, in which European countries did Starbucks'
NOT see a slight increase in sales?

© The United Kingdom

“ Ireland

“ France

4. According to the article, are/is to blame for Starbucks'

woes in Europe.
.

Europe's financial troubles

C European disdain for American coffee

© the availability of many other good cafes

5. Has Starbucks always struggled in Europe?

“ No
© The article doesn't specify.

“ Yes
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Appendix 11
Exercise
Fill in the blanks

1. Have you seen last month's sales ?
.

figures

© figurines

“ figs

2. Sales are by 50% compared to this time last year.

I

up

higher
“ high

3. We'll be looking to hire a sales soon.
.

-

rap
“ rope
“ rep

4. In much of the business world, the calendar year is divided into four

© quarts
© quarters

© cubes

5. To write up a contract = To a contract
P

drought

© draw

© draft
6. The amount on the ( = an official bill) is higher than
what we agreed on.

{

invoice

© draft
-

paper
7. Our company offers a wide ( = variety) of software.
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assortment
sort

assessment
8. | work for a company that does advertising.

outside
external

outdoor

9. We plan to launch a new sales to attract new customers.

© company

© campaign

© comment

10. Our customer iIs made up of mostly middle-aged
white men.

-

basis

“ pase

© collection

122



Appendix 12

Pricing Glossary
Break-even point — where total revenue equals total costs not including
profit. — diém hoa vén
Broker — a food broker is a sales agent hired by a producer, processor or
manufacturer to encourage sales between a buyer and the seller. — nguoi
mOi gioi
Direct cost — costs that always exist, regardless of how much or how little
you sell. They are costs that can be directly traced to producing a product,
e.g., raw materials, ingredients, salary, etc. — chi phi truc tiép (chi phi truc
tiép dé san xuat ra hang hoa)
Direct marketing — product moving from the farm/processors directly to the
consumer and bypassing brokers, distributors or retail channels of trade. —
marketing tryc tiép (truc tiép marketing tir noi san xuat dén nguoi tiéu ding
khdng qua cac khau trung gian)
Distribution channel/market channel — describes the route a product takes
to reach the consumer/end-user, e.g., direct market channel, retail channel,
etc. — kénh phan phi
Distributor — buys your product and resells it, at a profit, to his account.
Distributors offer experience, contacts, and market segments such as gift
stores, grocery chains, specialty food stores etc. — nha phan phoi
Economy of scale — the cost advantages and savings a processor gains
when more product units are produced, e.g. purchasing raw materials in
bulk reduces the input costs. — kinh té quy mé (thudng dugc hudng loi tir
viéc san xuét trén quy md 16n)
Farm gate sales— are sales made directly from the producer to the
consumer/end-user, often on site at the farm, e.g. U-pick sales, on-farm
sales. — ban hang truc tiép (tai noi lam ra san pham)
Fixed costs — are consistent costs (overhead) that do not change from
month to month. These costs occur no matter how many products are
produced. Often they are time related, e.g. monthly rent, yearly real estate
taxes, annual machinery costs, depreciation, salaries, etc. — chi phi ¢6 dinh
(dUr san xuat ra bao nhiéu san pham chi phi nay van cé dinh, trong thuc té
thuong khong ton tai pure fixed cost)
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Indirect costs — soft costs associated with production, e.g., real estate taxes,
administration costs, overhead/lease/rent options, salaries, etc. — chi phi
gian tiép (nhitng chi phi khéng truc tiép trong qua trinh san xuét ra hang
hoa)

Input costs — includes direct costs (raw ingredients and material) and
indirect costs (overhead, production costs, etc.) to produce a good. — chi phi
dau vao (bao gém ca chi phi truc tiép va chi phi gian tiép)

Market segment— a group of consumers that have the same buying
characteristics or have similar needs.

Market share — indicates the size of market one producer/company holds.
To calculate market share you need to divide the amount of product you
sell into the total market number. — phéan khuc thi truong

Marketing mix — the combination of marketing strategies used to sell a
product. The four main elements center around four functions, sometimes
called the Four Ps: product, price, place (of distribution), and promotion.
Non-cash costs — do not involve an outlay of cash e.g. depreciation or
amortization. Non-cash costs should be included in a product’s cost. —
marketing hon hop (doc thém trong bai 6)

Overhead costs — the ongoing expenses of operating a business, e.g., rent,
repairs, utilities, insurance, salaries, etc.

- chi phi san xuat chung (thwong duoc goi tit la overhead)
Per-unit cost — The cost incurred to produce, store and sell one unit of a
product including all fixed costs (e.g., plant and equipment) and all variable
costs (e.g., labour, materials, etc.) involved in production. — chi phi trén
mdi dau san pham

Primary data — detailed research methods such as interviews or actual
buying patterns to provide tailored information about the wants and values
of your customers. — dit liéu so cép / ban dau

Product bundling — is a marketing strategy where several products are for
sale as one combined product, e.g., a Saskatoon liquor with a set of crystal
glasses. — g6i san pham (vd: ban ruou kém ly, ban xa phong kém khan
mat...)

Product life cycle — a new product progresses through a sequence of stages,
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which generally include the introduction, growth, maturity and decline
stage. — chu ky séng cua san pham (doc thém bai 6)

Production costs — the total cost of the product including raw materials,
labour, overhead, distribution, etc.

Retail prices — the price charged to a consumer. — chi phi san xuét
Secondary data — information from existing sources and materials already
researched or reported on by another source. — dit liéu tha cap

Target market — the demographic group of consumers most likely to want
or need to buy your product. — thi trudng muc tiéu

Variable costs — costs that increase proportionally to the amount produced.
As a rule of thumb, variable costs include direct labour, direct material,
equipment repairs, fuel costs for distribution, broker fees, marketing
expenses, etc. — chi phi bién doi (bién thién theo so hang héa duoc san
XUAt)

Wholesale prices — the price of a product before a middleman (distributor
or broker or agent) or retailer has added on their mark-up fees to the price.
— gia ban budn

Wholesaler — a third party or firm that buys products from producers and
processors to sell to food retailers and foodservice. Their main functions
are to purchase, transport, sell, assemble, store and distribute. — nguoi ban
bubn
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Appendix 13
Exercise — Stock Market
Choose the right word to fill in the blanks
1. There was record- trading volume on the
New York Stock Exchange this week.

I

taking

© destroying

© breaking

2. This week the bulls gained the upper (= persevered/came out

on top).

© face

“ hand

“ level

3. Price are fluctuations in the price of a stock.

I

levels

© swings

© switches

4. When a stock market " " It means it recovers after

being down.
.

rallies
“ rolls
“ relies

5. The recovery raised that the worst might be over.

I

ideas

© thoughts

“ hopes

6. A market refers to a period of time when many
stocks rise in value.

“ pull

© pall

126



“ bell

7.1 own 1,000 of their stock.
.

shares

© pieces

© papers

8. The scandal ( = caused/contributed to) the

sell-off.
.

fooled

© failed

“ fueled

9. The earnings were higher than , Which
sent the stock through the roof ( = increased its value dramatically).

{

accepted

© expected

© escaped

10. The stock market was down 400 points, but finished up 50 points. What

are some of the reasons for this ?
.

turnaround

© turnstile

“ roundabout
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Appendix 14

Trirong Cao Pang nghé Cong Nghiép Ha Ngi

l. Mot s6 thuat ngir Ké Toan bang Tiéng Anh (co ban) - st
Accounting entry: ---- bdt toan

Accrued expenses ---- Chi phi phai tra -

Accumulated: ---- liiy ké

Advance clearing transaction: ---- quyét toan tam wng (???)
Advanced payments to suppliers ---- Tra trudc nguoi ban —
Advances to employees ---- Tam Gng —

Assets ---- Tai san

Assets liquidation: ---- thanh ly tai san

Balance sheet ---- Bang can doi ké toan —

Bookkeeper: ---- nguoi lap bao cao

Capital construction: ---- xay dyng co ban

Cash ---- Tién mit

Cash at bank ---- Tién gui ngan hang

Cash in hand ---- Tién mat tai quy

Cash in transit ---- Tién dang chuyén

Check and take over: ---- nghiém thu

Construction in progress ---- Chi phi xdy dung co ban d¢ dang
Cost of goods sold ---- Gia vbn ban hang

Current assets ---- Tai san luu dong va dau tu ngin han

Current portion of long-term liabilities ---- No dai han dén han tra
Deferred expenses ---- Chi phi cho két chuyén

Deferred revenue ---- Ngudi mua tra tién truéc

Depreciation of fixed assets ---- Hao mon tai san ¢o dinh hiru hinh
Depreciation of intangible fixed assets ---- Hoa mon tai san ¢ dinh vd hinh
Depreciation of leased fixed assets ---- Hao mon tai san ¢ dinh thué tai
chinh

Equity and funds ---- Von va quy

Exchange rate differences ---- Chénh léch ty gia

Expense mandate: ---- uy nghiém chi

Expenses for financial activities ---- Chi phi hoat dong tai chinh
Extraordinary expenses ---- Chi phi bét thuong
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Extraordinary income ---- Thu nhap bat thuong

Extraordinary profit ---- Lgi nhuan bat thuong

Figures in: millions VND ---- Pon vi tinh: triéu ddng

Financial ratios ---- Chi sé tai chinh

Financials ---- Tai chinh

Finished goods ---- Thanh pham tén kho

Fixed asset costs ---- Nguyén gi4 tai san c¢b dinh hitu hinh

Fixed assets ---- Tai san c dinh

General and administrative expenses ---- Chi phi quan ly doanh nghiép
Goods in transit for sale ---- Hang gtri di ban

Gross profit ---- Loi nhuan tong

Gross revenue ---- Doanh thu téng

Income from financial activities ---- Thu nhap hoat dong tai chinh
Income taxes ---- Thué thu nhap doanh nghiép

Instruments and tools ---- Céng cu, dung cu trong kho

Intangible fixed asset costs ---- Nguyén gia tai san ¢é dinh vo hinh
Intangible fixed assets ---- Tai san ¢ dinh vo hinh

Intra-company payables ---- Phai tra cac don vi ndi bo

Inventory ---- Hang tén kho

Investment and development fund ---- Quy dau tu phat trién
ltemize: ---- mo tiéu khoan

Leased fixed asset costs ---- Nguyén gié tai san ¢ dinh thué tai chinh
Leased fixed assets ---- Tai san ¢ dinh thué tai chinh

Liabilities ---- No phai tra

Long-term borrowings ---- Vay dai han

Long-term financial assets ---- C4c khoan dau tu tai chinh dai han
Long-term liabilities ---- N¢ dai han

Long-term mortgages, collateral, deposits ---- Cac khoan thé chap, ky cuoc,
Ky quy dai han

Long-term security investments ---- Dau tu ching khoan dai han
Merchandise inventory ---- Hang hoa tén kho

Net profit ---- Loi nhuan thuan

Net revenue ---- Doanh thu thuan

Non-business expenditure source ---- Ngudn kinh phi su nghiép
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Non-business expenditure source, current year ---- Ngudn kinh phi su
nghiép nam nay

Non-business expenditure source, last year ---- Ngudn kinh phi sy nghiép
nam trudc

Non-business expenditures ---- Chi su nghiép

Non-current assets ---- Tai san c6 dinh va dau tu dai han

Operating profit ---- Loi nhuan tir hoat dong SXKD

Other current assets ---- Tai san Iuu dong khac

Other funds ---- Ngudn kinh phi, qu khac

Other long-term liabilities ---- N¢ dai han khac

Other payables ---- N¢ khac

Other receivables ---- Cac khoan phai thu khac

Other short-term investments ---- Pau tu ngan han khac

Owners' equity ---- Ngudn vén cha sé hitu

Payables to employees ---- Phai tra cong nhan vién

Prepaid expenses ---- Chi phi tra truéc

Profit before taxes ---- Loi nhuan truéc thué

Profit from financial activities ---- Loi nhuan tir hoat dong tai chinh
Provision for devaluation of stocks ---- Du phong giam gia hang ton kho
Purchased goods in transit ---- Hang mua dang di trén duong

Raw materials ---- Nguyén liéu, vat liéu tén kho

Receivables ---- Cac khoan phai thu

Receivables from customers ---- Phai thu cua khach hang
Reconciliation: ---- d6i chiéu

Reserve fund ---- Quy du trix

Retained earnings ---- Loi nhuan chua phan phoi

Revenue deductions ---- Cac khoan giam trur

Sales expenses ---- Chi phi ban hang

Sales rebates ---- Giam gia ban hang

Sales returns ---- Hang ban bi tra lai

Short-term borrowings ---- Vay ngan han

Short-term investments ---- Cac khoan dau tu tai chinh ngan han
Short-term liabilities ---- No ngan han
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Short-term mortgages, collateral, deposits ---- Cac khoan thé chép, ky
cuoc, ky quy ngan han

Short-term security investments ---- Pau tu ching khoan ngan han
Stockholders' equity ---- Nguén vén kinh doanh

Surplus of assets awaiting resolution ---- Tai san thura cho xu ly

Tangible fixed assets ---- Tai san ¢6 dinh hitu hinh

Taxes and other payables to the State budget ---- Thué va cac khoan phai
nop nha nudc

Total assets ---- Tong cong tai san

Total liabilities and owners' equity ---- Tong cong ngudn von

Trade creditors ---- Phai tra cho nguoi ban

Treasury stock ---- C6 phiéu quy

Welfare and reward fund ---- Quy khen thuong va phac lgi -
Work in progress ---- Chi phi san xuét kinh doanh do dang —

1. Mot sb thuat ngit khac (st):

Types of Accounts;-------- Cac loai tai khoan ké toan

Account Type 1: Short-term assets-----Loai tai khoan 1: Tai san ngan han
Account Type 2: Long-term assets------ Loai tai khoan 2: Tai san dai han
Account Type 3: Liabilities------ Loai tai khoan 3: No phai tra

Account Type 4: Equity------- Loai tai khoan 4: Vén chu s¢ hitu

Account Type 5: Revenue------ Loai tai khoan 5: Doanh thu

Account Type 6: Production costs, business-----Loai tai khoan 6: Chi phi
san xuat, kinh doanh

Account Type 7: Other income------- Loai tai khoan 7: Thu nhap khac
Account Type 8: Other expenses-----Loai tai khoan 8: Chi phi khac
Account Type 9: Determining business results-----Loai tai khoan 9: Xac
dinh két qua kinh doanh

Account Type 0: Balance sheet accounts------ Loai tai khoan O: Tai khoan
ngoai bang

129 - Provision for short-term investments------ Dy phong giam gia dau tu
ngan han

133 - Deductible VAT----Thué GTGT dugc khau trir

136 - Inter-----Phai thu ndi bo

139 - Provision for bad debts------- Du phong phai thu khé doi
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217 - Real estate investment-------- Bat dong san dau tu

221 - Investment in subsidiaries------- Dau tu vao cong ty con
243 - Property tax deferred-------- Tai san thué thu nhap hodn lai
244 - collateral long-term deposits-------- Ky cuoc ky quy dai han

343 - Bonds issued-------- Trai phiéu phat hanh

344 - Get escrow, long-term deposits------ Nhan ky cugc, Ky quy dai han
347 - Deferred tax payable-------- Thué thu nhap hodn lai phai tra

412 - Margin of property revaluation-----Chénh léch danh gia lai tai san
413 - exchange rate differences----Chénh léch ty gia héi doai

414 - Fund Development------Quy dau tu phat trién

415 - Fund financial reserve------ Quy du phong tai chinh

466 - Funds that form of fixed assets-----Nguon kinh phi d4 hinh thanh tai
san ¢6 dinh

001 - Leasehold assets-----Tai san thué ngoai

002 - Materials, goods kept for processing-----Vat tu, hang hoéa nhan git
ho, nhan gia cong

003 - Goods deposited deposit, or escrow------ Hang hoa nhan ban hg, nhan
Ky guri, ky cugc

004 - Bad debts treated------- No kho doi da xur ly

007 - Foreign currencies------ Ngoai té cac loali

008 - Project for public services and- projects------- Du an chi su nghiép, du
an
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Appendix 15
ACCOUNTING EQUATION

I. ACCOUNTING ELEMENTS
1. Dialogue between Betty and Tom
B: - Good morning, Tom. Would you mind explaining accounting elements
to me?
T. - Oh, not at all. They are referred to as assets, equities, liabilities,
revenues, expenses, profit, etc.
B: - What do assets mean?
T: - Assets are the properties owned by an organization or a person. They
may include things such as cash, land, supplies, business equipment,
buildings and intangible assets.
B: - I can understand that. Then what about liabilities?
T: - Liabilities are debts owned by a company or creditor’s equity
B: - I see. Then owner’s equity is the net assets of a company or a person.
T: - Yes, it is equal to assets minus liabilities.
B: - Sounds interesting. Thanks a lot.
T: - You are welcome.
2. Oral drill. Pair work: Practice the following dialogue with your partner:
A - What does the term ‘ Revenue” mean?
B: - Revenue is the inflow of assets ( such as cash ) resulting from the sale
of products or the rendering of services to customers.
A: - Well. Itis cash received in the process of goods and services rendered.
B: - Quite right.
3.Make “true” or “false” choices
................ (1) Cash is an asset.
................ (2) Liabilities indicate what the customer owes to the creditor.
................ (3) Equities belong to those who supply the assets.
................ (4) If I buy a book for § 5 from a bookshop. I am the creditor.
1. ACCOUNTING EQUATION
Read and answer the questions

I think accounting equations includes: Assets , liabilities, owner’s
equity.
The basic accounting equation is the following:
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Assets =  Liabilities + Owner’s Equity.

Total assets always equal the total liabilities and owner’s equity and
why?

Let me make an example: Assume that the Longman Company was
organized at the end of March. It invested $ 200,000 and borrowed $
50,000 from a bank. Now it has $ 250,000 of assets. In other words, the
bank’s equity is $ 50,000. It can be described as ‘ the company’s liabilities’
because the company owns the bank $ 50,000. This is expressed as follows:

Assets = Liabilities + Owner’s Equity.

Well, the dollar amounts of two sides of equation are equal. The
basic accounting equation must be in balance.
Questions:

What is the basic accounting equation?

Why are the total assets equal the total liabilities and owner’s equity?

Write the basic accounting equation.

2. Put the missing words and numbers:

Assets = Liabilities
T
(1) $ 38,500 $ 6,400 $
(2) $ 24,000 $ $ 13,000
B)S e $ 5,400 $ 18,500
I11. VOCABULARY
equation [i'’kweiln] danh tir phuong trinh
element ['elimont] danh tir yéu to
asset ['&set] danh tir (s nhiéu) cta cai, tai san, vat
thudc quyén so hiru
equity ['ekwiti] danh tur von cung cap cho mot doanh

nghiép thong qua viéc ban co6
phiéu
gia tri tai san bi cam coO (sau

khi trir thué ma)
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liability [,laio'biliti] danh tir

revenue ['revenju:] danh tur
expense [iks'pens]danh tir

profit ['profit] danh tur
loss [los] danh tur
equipment [i'kwipmont] danh tur

intangible [in'teend3obl] tinh tur

debt [det] danh tur

owe [ou] dong tur ( to owe somebody
for something; to owe something to

somebody)

creditor ['kredita] danh tir
owner ['ouna] danh tir

net [net] danh tur

total ['toutl] tinh tir

assume [a'sju:m] ngoai dong tur

express [iks'pres] ngoai dong tir

balance ['bzlons] danh tir

Phrases and special terms
accounting equation:
accounting element:
intangible assets:

owner’s equity:

net assets:

as follows:

in balance:
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(s6 nhiéu) tién ng, khoan phai
tra, ti€u san

(s6 nhiéu) tong thu nhap

(s6 nhiéu) phu phi, cong tac
phi

loi nhuan, 16 1i; tién 13i, tién
1o

sy thiét hai, ton hai, ton thét,
thua 16

su trang bi

khéng thé so thiy duogc

khong thé hiéu thdu duoc,
khéng thé nim duogc, mo hd

sO tién vay chua tra; ng

no
nguoi chu ng, nguoi cho vay
nguoi s¢ hitu cai gi; chu nhan
mang ludi

hoan toan; toan bo; tuyét dbi
cho rang; thira nhan

biéu 10, bay to (tinh cam...);
phét biéu y kién

(thwong nghiép) ban ddi chiéu

thu chi, ban quyét toan

Phuong trinh ké toan
Yéu té ké toan

Tai san vo6 hinh

Vén caa chi sé hitu
Tai san rong

Nhu sau

can bang



Appendix 16
FINANCIAL STATEMENTS

PREPARING FINANCIAL STATEMENTS
1. Conversation
A: - How many categories does a financial statement include?
B: - It includes three basic categories: the balance sheet, the income
statement and the statement of cash flow.
A: - Shall we make any analysis of detailed in preparing these statements?
B: - No, they are ready — made data. The data have been measured,
collected, summarized and classified, such as the following chart — a
financial statement.
ABC CORPORATION
Statement of cash flows
For the year ended December 31st, 2004

Net cash flows from operating activities $ 50,000
Net cash flows used in investing activities $ 115,000
Net cash flows provided by financial activities $ 100,000
Increase in cash balance $ 35,000
Beginning cash balance ( December 31st,2003) $ 20,000
Ending cash balance ( December 31st,2004) $ 55,000

2. Oral drill. Pair works: Practice the following dialogue with a partner.

A: - Can you make clear the term ° liabilities’?

B: - Yes, liabilities are debts owned by a company or creditor’s equity.

A: - Oh, do liabilities include notes payable and accounts payable?

B: - Yes, by the way, do you understand the term ‘equity”?

A: - Broadly speaking, equities are all claims to or interests in assets,
including liabilities and owner’s equity.

B: - Exactly.

3. Make ‘true’ or ‘false’ choices

(1) Every business prepares a balance sheet at the beginning of the year or
the month. ..............

(2) The balance sheet shows that a firm’s assets are always equal to its
liabilities and owner’s equity ..................

(3) Owner’s equity = Assets + Liabilities ...............
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(4) The income statement contains assets, liabilities and owner’s equity...
(5) The balance sheet usually includes the heading and the body...........
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