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Y BDINH MUA TRANG PHUC N’ QUA MANG XA HOI FACEBOOK

PURCHASE INTENTION WOMEN’ S CLOTHING IN FACEBOOK NETWORK

TOM TAT

Muc tiéu cua nghién cuu nay la xac dinh cac
nhan t6 anh hwéng dén ¥ dinh mua trang phuc ni
qua mang xa hoi Facebook. Nghién cuu dinh
lwong dwoc thuc hién trén 198 nguoi dung
Facebook la nit, ¢6 dg tudi tir 18 tré 1én, dang sir
dung Facebook va chwa mua trang phuc nit qua
loai hinh nay. Két qua nghién ciru cho thdy c6 4
nhén té ¢6 anh hwéng dén y dinh mua trang phuc
nit qua mang xd héi Facebook, gom: gid cam
nhan, nhan thirc rui ro, kinh nghiém mua sam
truec tuyén, s6 lwot thich mot trang hodc muc
quan tim trén Facebook. Cudi ciing, két qua
phan tich phwong sai cho thdy ¢6 su khdc nhau
gitta cac nhom thu nhdp va thoi gian sw dung
Facebook dén y dinh mua trang phuc nit qua
mang xd héi nay. Cu thé, nhom thu nhdp thdp cé
¥ dinh mua trang phuc nit qua Facebook tich cuc
hon, va thoi gian sw dung Facebook cang lau thi
¥ dinh mua cang cao.

Tw khéa: y dinh mua, mang xa hgi,
Facebook, mua sim truc tuyén, 'trang phuc niv

1. GIOI THIEU

Ngay nay, sy phat trién manh mé& cua
Internet da kéo theo su phét trién cta hang loat
cac ing dung, dap Ung nhu cau ngdy cing cao
ctia con nguoi. Pidu nay khong chi lam thay doi
phuong thirc ban hang ma con lam thay d6i ca
th6i quen mua sam ciia nguoi tiéu dung. Thay vi
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ABSTRACT

The aims of this is to examine the effective
factors for purchase intention of consumer who
choose female clothes via social media, such as
Facebook. Data analysis is investigated from 198
women who aregreater or equal 18 years old,
using Facebook and never buy women's clothing
in Facebook before. The results indicate that
perceived price, perceived risk, online purchase
experience, the number of likes a page of interest
or item of interest on Facebook are four factors
to affect purchase intention. Furthermore,
analysis of variance show that the relationship
between purchase intention to income and time to
use Facebook to purchase intention are different.
In particular, purchase intention is higher when
consumers have lower income and spend more
time to use Facebook.
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Binh Dwong vé Hanh vi ngudi tiéu dung truc
tuyén cho thdy trang phuc 1a mit hang duoc
nhiéu nguoi lya chon nhat khi mua sim truc
tuyén, 51% sd nguoi su dung Internet tai Viét
Nam chua bao gio mua hang truc tuyén mudn
thir mua trang phuc trén mang. Facebook 1a mang
xa hoi dugc yéu thich nhit tai Viét Nam véi 21%
nguoi sir dung, va viéc mua sim qua trang mang
xa hoi nay chiém gan 50% (Medialink, 2015).
Mua sim trén Facebook ciing twong ty nhu mua
siam trén cac website ban 1¢, ciing mang nhiing
loi ich cung rui ro nhu khi mua sam tryc tuyén.
Tuy nhién, Facebook lai c6 mot sb tinh nang dac
trung riéng ma cac website khong cd, nhu viéc co
thé tu do két ban, ngudi ban cang co nhiéu ban
thi hinh anh san phim dugc ding s& cang dén
dugc v6i nhidu nguoi, dong thoi tinh nang like,
share c6 tac dong tich cuc dén y nghi cua nguoi
ding. Nim bat xu huéng do, hién nay, kinh
doanh trang phuc nit qua Facebook thdi gian gan
day co su tang truong vuot bac. Bén canh do, dé
c6 thé khai thac tot thi trudng va phat trién lau
dai can hiéu r& cac nhan té nao tic dong dén y
dinh mua cua nguoi ti€u dung. Hién nay, céc
nghién ctru trén thé gidi ciing bat diu quan tim
dén y dinh mua qua Facebook nhu dé tai: Céc
nhan t6 anh huéng dén ¥ dinh mua hang trén
Facebook (Richard va Guppy, 2014), Su rang
budc manh mé ctua Facebook va hanh vi trong y
dinh mua (Oosthoek, 2013), tuy nhién van con
chiém s lwong han ché. Tai Viét Nam cling co
nghién ciru riéng cho Facebook, nhung van con
mang tinh chung chung ciia mé hinh mua sim
truc tuyén ma chua co nét dic trung riéng cua
Facebook. Chinh vi vdy, viéc nghién cuu céc
nhén t6 anh huong dén ¥ dinh mua trang phuc ni
qua mang xa hdi Facebook s€ tim ra dugc cac
nhén t6 dic trung tac dong ciing nhu khuyén nghi
cong tac quan tri nham thu hat ngudi st dung
Facebook dén vai hinh thirc mua hang qua mang
xa hdi nay, cai thién va phat trién hon nita hinh
thire ban hang tién loi qua kénh maéi nay.
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2. MANG XA HOI FACEBOOK VA KINH
DOANH TREN FACEBOOK

Facebook 1a mdt trang mang xa hdi dugc
thanh 1ap vao nam 2004 boi mot sinh vién truong
Harvard, tén Mark Zuckerberg. Ké tir lic hoat
dong, Facebook da dat dugc danh tiéng khéng 10,
dac biét 1a trong céac truong dai hoc. Nam 2006,
Facebook mé ding ki cho tt ca cac sinh vién dai
hoc, sau d6 cho cac sinh vién phd thong, va hién
nay bat ky ai trén 13 tudi déu c6 thé tao cho minh
mot tai khoan Facebook.

Facebook vao Viét Nam nam 2008 va su
gia tang lugng nguoi Viét Nam stir dung nhanh
hang dau cua thé gidi. Pic biét, co nhiéu sinh
vién sir dung Facebook va duong nhu nghién
Facebook. Ho st dung Facebook dé két ban,
chia sé cam giac cua ho, y tudng, tro choi, hinh
anh, video , am nhac...

Facebook thu hut hang triéu ngudi dung mbi
nam. Sy don gian trong thiét ké giao dién va su
tap trung vao két ndi con nguoi v6i nhau da giup
cho su phat trién danh tiéng ciia Facebook va lam
cho no tré thanh trang mang xa hoi dugc biét dén
nhiéu nhat (Nielsen, 2009).

Facebook di thay doi cudc sdng con ngudi,
it nhit 13 trong cach moi ngudi giao tiép. Cung
véi sy lay lan cia cac mang xa hoi, cac mbi
quan hé da tré nén gan giii hon va rong hon so
véi trong qué khir, va cac trang web xa hoi da
tro thanh mot phﬁn khong thé tach roi cta cudce
séng véi tac dong tich cuc va ti€u cuc cua no.

Bét ki nguoi st dung Facebook nao ciing
c¢6 thé tao riéng cho minh mot ctra hang trén
Facebook bang cach dang san pham trén trang
ca nhan hodc trang fanpage. Trong khi cac ctra
hang tryc tuyén chi twong tac han ché giita mot
nguoi mua voi trang web ban hang, thi cac cua
hang trén Facebook c6 thé twong tac da chidu
trong mang xa hoi. Cac khach hang cé thé trao
d6i thong tin, ddnh gia san phiam, gidi thigu
cho ban be hay nhitng ngudi trong mang xa hoi
thong qua céc trang thai cap nhat. Ngoai ra, khi
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mot ngudi sir dung va hai long vé mét san phdm
nao d6, ho c6 thé goi y san phim cho nhiing
ngudi sit dung tiém ning khac théng qua cac
chirc néng thich hoac chia s¢, danh dAu ban be.
3.CO SO LY THUYET

3.1. Y dinh mua

Y dinh mua dién ta “Nhitng gi ching téi
nghi rang ching t6i sé mua” (Blackwell va
cong su, 2001, trang 283). Nguoi tiéu dung co
¥y dinh mua sam truc tuyén de cdp dén sw san
sang ctia ho dé mua hang trong mét cira hang
trén mang. Thong thuwong, yéu t6é nay dwoc do
bang sir san sang ciia nguoi tiéu dung dé mua
va quay tré lai mua thém. Y dinh cia nguoi
tiéu ding vé mua sam truc tuyén lién quan tich
cue dén thai dé doi véi mua sam truc tuyén, va
danh hwong dén viéc ra quyét dinh va hanh vi
mua sam cua ho. (Li va Zhang, 2002). Y dinh
la yéu to tic déng manh mé dén hanh vi
(Ajzen, 1991). Hay noi cach khac, nghién ctru
vé ¥ dinh mua hang truc tuyén s& cho du doan
t6t d6i v6i hanh vi mua hang truc tuyén.

3.2. Gia cam nhin va y dinh mua

Gié 1a chi phi ma ngudi tiéu dung phai tra dé
c6 duoc san phém, dich vu mong mubn.
Facebook noi riéng va Internet n6i chung da thay
d6i cach mua sim ctia nhiéu ngudi va gitp moi
ngudi tiét kiém nhiéu tién bac ciing nhu thoi gian
mot cach d& dang. C6 rat nhidu thong tin quang
cdo giam gia néu nhu khach hang mua nhiéu
hang hodc giao hang mién phi. Khach hang sé&
cam théy minh ¢6 duoc rat nhiéu loi ich véi chi
phi minh bo ra. Do do, nguoi ti€u dung s€ cam
nhan vé gia thong qua viéc cam nhan mirc chi phi
bo ra thdp hon khi thyc hién mua sim. Trong
nghién ciru “Cac yéu té anh huong dén nguoi
tiéu dung truc tuyén”, Hasslinger va cong su
(2007) da d& cap dén viéc ngudi tidu dung tin
rang mua hang qua mang thi tiét kiém duoc vé
gia va c6 thé dé dang so sanh vé gia. Nguyén Lé
Phuong Thanh (2013), ciing chi ra rang gia cam
nhan ¢ anh hudng tich cuc dén y
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dinh mua cia nguoi tiéu dung. Do do giad
thuyét thir nhét dugc duwa ra Ia:

H1: Gia cam nhan c6 tac dong duong dén y
dinh mua trang phuc nit qua Facebook.

3.3. Nhén thirc sy hiru dung va y dinh mua

Nhan thtrc sy hiru dung 1a mirc dd ma mot ca
nhén tin réng béng cach st dung mot hé théng cu
thé s& nang cao hiéu suét cong viéc minh (Davis
va cong su, 1989). Putro va Haryanto (2015) dua
ra dinh nghia rang nhan thirc sy hitu dung tir mua
truc tuyén 1a sy mong doi ctia ngudi tiéu ding vé
su tién loi, chét luong va dich vu cia mdt san
phém s& ¢6 mat tai bat ctr lac ndo va & bat ¢ noi
ndo. Céc chi sb cua bién nay la htru ich, hi¢u qua,
nang suat cao. Liat vA Wuan (2014), Nguyén Lé
Phuong Thanh (2013) ciing da chi ra nhan thic
su hitu dung c6 tac dong duong dén ¥ dinh mua
tryc tuyén. Vi thé, gia thuyét tha hai cling duoc
dua ra can nhic:

H2: Nhan thtrc sy hittu dung c6 tac dong
duong dén ¥y dinh mua trang phuc nit qua
Facebook.

3.4. Nhém tham Kkhio chuin tic va y
dinh mua

Nhém tham khao chuan tic dé cap dén nhan
thirc 4p luc x4 hoi ctia ngudi tiéu ding ma co thé
anh hudng dén ho dé thyc hién hanh vi nhét dinh
(Fishbein va Ajzen, 1975). Moi nguoi thuong bi
anh huong tu gia dinh, ban bé va nhitng nguoi
than dén ¥ dinh mua sim (Liat va Wuan, 2014).
Facebook 1a mang xa hoi, noi két ndi moi nguoi
lai v&i nhau. Khi nhitng nguoi ma ho xem la
quan trong gidi thiéu mét cira hang Facebook dé
mua san phém, ho s€ c6 xu hudéng mua tai cua
hang nay hon thay vi mua tai mgt ctra hang xa la.
Nghién ciru nady xem xét nhom tham khao chuan
tac nhu ¥ kién, 16i khuyén cta nhitng ngudi quan
trong cta ca nhan dugc khao sat tic dong dén y
dinh mua sim trang phuc nit qua mang xa hoi
Facebook. Tir nhitng 14p lun trén, gia thuyét thir
ba duoc dé cap la:

H3: Y kién tich cuc ciia nhém tham khéo co
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tac dong dwong dén ¥ dinh mua trang phuc nit
qua Facebook.

3.5. Nhén thire rii ro va y dinh mua

Trong md hinh chdp nhan thuong mai dién
tir (E-CAM), nhan thtc rai ro bao gom nhan
thire rui ro lién quan dén san pham/ dich vu va
nhan thic rai ro lién quan dén giao dich truc
tuyén. Nguoi tiéu dung nhéan thic rii ro trong
mua sim tryc tuyén bao gdm rui ro tai chinh
(vi dy, so thiét hai kinh té trong két qua mua),
rii ro xa hoi (vi dy, so bi tir chdi xa hi doi véi
san phim mua tryc tuyén), rui ro hoat dong (vi
du, so mot san phém mua truc tuyén khong co
chat lugng nhu quang cdo), va rui ro riéng tu
(ttc 13, so tiét 10 cac thong tin c4 nhan) (Kim
va cong su, 2004). Nhan thac rui ro cia nguoi
tidu dung 13 mot rao can quan trong dén y dinh
mua hang truc tuyén ctia ngudi tiéu dung (Kim
va cong su, 2007). Nhan thic rii ro 1am giam
su san long mua hang ciia nguoi tiéu ding qua
Internet (Masoud, 2013). Bén canh do, cac
nghién ctru trong nude ciia Nguyén Lé Phuong
Thanh (2013) va Trinh Minh Long (2014) cling
da dé cap dén su anh huong ctia nhan thac rui
ro dén y dinh mua sim truc tuyén. Do do, gia
thuyét thir 4 duoc dua ra 1a:

H4: Nhan thire rai ro c6 tac dong am dén ¥
dinh mua trang phuc nir qua Facebook.

3.6. Kinh nghiém mua sim tryc tuyén va
y dinh mua

Hanh vi mua sam truc tuyén dé cap dén qua
trinh mua san phﬁm hodc dich vu qua Internet
(Liang and Lai, 2000). Nhitng kinh nghiém mua
sdm truc myén anh huong tich cuc dén nhan thirc
clia nguoi tiéu ding mua sim truc tuyén va y
dinh mua hang tryuc myén (Dai va cong su,
2014). Kim va cong su (2004), Putro va
Haryanto (2015) da d& cap rang kinh nghiém
mua sim tryc tuyén c6 anh hudéng truc tiép N
dinh mua truc tuyén. Trong nghién ciru nay, kinh
nghiém mua sim tryc tuyén dugc hiéu ring
nguoi tidu dung da tirng mua bét ki san pham
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tryc tuyén hoic mua qua mang xi hoi
Facebook (san phiam khac trang phuc nit). Tir
d6, gia thuyét thr ndm ciing duoc dé xuat 1a:

H5: Kinh nghiém mua sam tryc tuyén cd
tac dong duong dén y dinh mua trang phuc nit
qua Facebook.

3.7. S6 lwot thich mdt trang hodic muc
quan tam trén Facebook va y dinh mua

“Like” 1a mot hinh thie dé c6 dugc thong
tin phan hoi hodc két ndi véi nhitng gi ma ban
quan tam trén Facebook. Khi nhdp vao nut
“like” mot diéu gi d6, ban dé dang dé cho ai d6
biét rang ban thich n6, ma khong dé lai mot 1oi
nhan xét (Harris va Dennis, 2011). Boi thich
mdt trang nao do la nguodi dung da tu nguyén
chon tham gia, tiép nhan thong tin véi cac chu
sO hitu cta trang d6. Cac ca nhan c6 thé tao ra
céc trang Facebook va sau d6 khuyén khich
ngudi dung Facebook dé tré thanh “fan” cua
nhitng trang nay bang cach nhin vao nat “like”
trén trang. Khi trang nay da duogc thich, nguoi
dung nhan dugc thong tin cap nhat kinh doanh
va kha ndng quan sat hoat dong nguoi ham mo
khac trong trang d6 thong qua thong tin ca
nhan cua ho (Nelson-Field, 2012). Do do,
quang c4o cac mat hang moi, giam gid, khuyén
nghi va danh gia boi nhirng nguoi khac co thé
va s& dugc ngudi st dung nhin thiy. Theo
Richard va Guppy (2014) sé luot thich mot
trang hodc muc quan tdm anh hudng tich cuc
dén y dinh mua san ph:flm. Tt nhiing 1ap ludn
trén, gia thuyét thir sau dwoc hinh thanh:

H6: S luogt thich mot trang hodc muc quan
tam trén Facebook co tac dong duong dén y
dinh mua trang phuc nit qua Facebook.

3.8. Sw chia sé ctia ban bé trén Facebook
va y dinh mua

Facebook cho phép nguodi dung chia sé cac
thong tin vé san pham/dich vu néu ho thiy quan
trong va thich hgp (Harris va Dennis, 2011).
Chia sé 13 viéc nguoi dung ding cac lién két vé
hinh anh ctia san pham hodc trang kinh doanh
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1én Facebook cua ho, diéu nay sé dan dén viec
nhitng thong tin nay xuét hién trén trang chu cua
ban bé. Théng qua do, moi nguoi déu c6 thé nim
bat thong tin, binh luan va chia s¢ thém lién két
dén ban bé cia ho. Theo Richard va Guppy
(2014) su chia sé cua ban b¢ trén Facebook anh
huong dén ¥ dinh mua san pham. Do d6, gia
thuyét thir bay duoc dua ra la:

H7:. Su chia sé cuia ban bé trén Facebook
c6 tac dong duong dén dén y dinh mua trang
phuc nir qua Facebook.

4. PHUONG PHAP NGHIEN cUuU

Nghién ctru dinh tinh dugc thuc hién nhim
kham pha, bd sung va diéu chinh cac bién quan
sat dung dé do luong cac khai niém trong mo
hinh. K§ thuat thao luan tay doi v6i cac ddi
tuong duogc lya chon theo phuong phap chon
mau phi xic sudt - chon miu quota: gdm 4
nguodi ban trang phuc nir trén Facebook trén 1
nim; 8 nguoi dung Facebook, tir 18 tudi tro
1én, d3 mua san pham bat ki trén Facebook va
c6 y dinh mua trang phuc nir qua mang xa hdi
nay. Thang do duoc xay dung dua trén co so ly
thuyét va ké thira cac nghién ctru cia Mansori
va cong su (2012), Liat va Wuan (2014),
Haryo and Budhi (2015), Kim va cdng su
(2004), Ling va cong su (2010), Richard va
Guppy (2014). Cac thang do dugc diéu chinh,
bd sung cho phu hop voi d6i tuong duoc khao
sat. Cudi cing md hinh “Cac nhan td anh
huong dén y dinh mua trang phuc nit qua mang
xa hoi Facebook™ str dung 7 khéi niém thanh
phan co tac dong dén ¥ dinh mua, va co tong
cong 29 bién quan sat trong md hinh nay - gia
cam nhan (PRICEI->PRICE3), nhan thirc sy
hiru dung (PU4->PU8), nhém tham khao
chudn tic (SN9>SN11), nhan thic rui ro
(PR12>PR15), kinh nghiém mua sim truc
tuyén (OSE16>O0SE19), sb luot thich mot
trang hodc muc quan tdm trén Facebook
(LIKE20>LIKE23), su chia sé ctia ban be trén
Facebook (SHARE24->SHAREZ26), va 1

bién phu thudc ¥ dinh mua trang phuc nir qua
Facebook (INT27->INT29).

Nghién ctru dinh lugng dugc thyuc hién thong
qua ban cau hoéi khao sat do dap vién tu tra 101
Ban cau héi chinh thirc dugc hinh thanh tir co s&
Iy thuyét thong qua budc hiéu chinh tir nghién
ctru dinh tinh. Thong tin thu thap duoc dung dé
danh gia do tin cdy, kiém dinh thang do, kiém
dinh su phu hgp ctia m6 hinh nghién ctru.

5. KET QUA NGHIEN cUU

Mau dugc thu thip theo phwong phap phi
xé4c sudt - chon miu phan doan. Hon 200 phiéu
khao sat dugc phat ra gdm 150 phiéu khao sat
tryc tuyén va 70 phiéu phat truc tiép. Sau khi loai
b6 cac phiéu khao sat duoc tra 101 khong hop 16
(do thiéu cac thong tin quan trong), con lai 198
phiéu duoc dua vao phan tich dinh luong.

Théng ké tir miu nghién ciru cho thiy, dbi
twong tham gia nghién ctru phan 16m ¢ do tudi
tir 18 dén 30, thu nhap trung binh chu yéu duéi
10 triéu, hau hét déu co kinh nghiém st dung
Facebook trén 3 nam. Nhu vay, trong nghién
clru nay, ddi twong 1a nhitng ngudi tré tudi, thu
nhap chua cao va da trai nghiém Facebook
trong thoi gian dai.

5.1. Kiém dinh dé tin cdy cia thang do

Két qua danh gia so bo thang do bang hé sb
tin cdy Cronbach’s Alpha cho thiy cac thang do
déu c6 hé sb Cronbach’s Alpha dat yéu cau
(>0.6). Hé s twong quan bién tong cua cac bién
quan sat déu dat gia tri 16n hon 0.3. Do viy, céc
bién do luong cua cac thanh phan déu dat yéu
cau va dugc sir dung trong phén tich nhan td.

5.2. Phén tich nhén tb

Hé s6 KMO = 0.800 > 0.5, kiém dinh Bartlett
¢6 sig = 0.000 < 0.05: dat yéu cdu. Két qua nay chi
ra rang cac bién quan sat trong tong thé c6 moi
tuong quan véi nhau va phén tich nhan t (EFA) 1a
thich hop. Két qua phan tich nhan té da dwa ra mo
hinh y dinh mua trang phuc nitr qua mang xa hoi

Facebook van giit nguyén cac yéu
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t6 ban dau voi Eigenvalue > 1, cac bién quan
sat co hé sb tai > 0.5 va tong phuong sai trich =
64.849%.

5.3. Ma tran hé sé twong quan

Phan tich twong quan Pearson dugc thuc

hién nhdm khang dinh c6 méi quan hé tuyén tinh

giita bién phu thudc va cac bién doc 1ap, khi do
viéc str dung phan tich hdi quy tuyén tinh 1a phu
hop. Gia tri tuyét ddi |r| cang gan 1 thi twong
quan cang manh. Pdng thoi cling can phén tich
twong quan gitra cac bién doc lap voi nhau, néu
cac bién c6 twong quan chit thi phai luu y dén
van d& da cong tuyén sau khi phén tich hoi quy.

INT PRICE PU SN PR OSE LIKE | SHARE
INT 1.000 0.298* 0.280* 0.010, -0.392*| 0.534*| 0.474* -0.028
PRICE 1.000, 0.104 0.027 -0.064] 0.262| 0.276 0.060
PU 1.000 -0.047 -0.162]  0.280] 0.384 -0.089
SN 1.000 0.010f -0.051 -0.002 0.249
PR 1.000 -0.273| -0.257 0.095
OSE 1.000] 0.521 -0.060
LIKE 1.000 -0.078
SHARE 1.000

Ghi chd: * Tuong quan ¢ mutrc y nghia 5%

Két qua phan tich tuong quan, cic bién doc
1ap khong co twong quan chit voi nhau va déu
c6 tuong quan dang ké v6i bién phu thudc
ngoai trir bién “nhom tham khéo chuan tic” va
“su chia sé cua ban b¢ trén Facebook™ khong
c6 twong quan véi bién phu thudc.

5.4. Kiém dinh gia thuyét

Bang 1 cho thiy, mo hinh nghién ctru ¢
R2 hi€u chinh 1a 0.391, nghia 1a c6 39.1% su
bién thién cua y dinh mua (INT) duoc giai

thich boi su bién thién cua cac bién doc lap.
Gid tri F = 19.045 tuong tng véi sig = 0.000

< 0.05, c6 thé két luan md hinh hdi quy tuyén
tinh x4y dung duoc phu hop véi tong thé. Hé
s6 Beta chudn hoa cta cac bién gia cam nhdn
(PRICE), nhan thirc rui ro (PR), kinh nghiém
mua sim truc tuyén (OSE), s6 luot thich mot
trang hodc muc quan tim (LIKE) déu c6 murc ¥
nghia quan sét sig < 0.05, vi thé gia thuyét HI,
H4, H5, H6 duoc chép nhan, gia thuyét H2, H3
va H7 bi bac bo.

Bang 1: Tém tdt két qud phan tich hoi quy

Hé s6 chwa chuin H¢ s6 A N . A
, 2 o Thong ké da cong tuyén
i héa chuan hoa )
Biéen doc lap . t Sig. - -
B Sai s0 Beta Do chap nhan | Hé so phong dai
chuin ciia bién phuong sai VIF
(Hang s6) | 4.801 1.528 3.143 | 0.002

PRICE 0.142 0.060 0.140 2.379 | 0.018 0.896 1.116

PU 0.055 0.048 0.070 1.149 | 0.252 0.838 1.194

SN 0.024 0.058 0.023 0.408 | 0.684 0.933 1.072
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PR -0.190 0.046 -0.240 -4.099 | 0.000 0.899 1.112
OSE 0.254 0.053 0.320 4.766 | 0.000 0.684 1.461
LIKE 0.157 0.060 0.181 2.603 | 0.010 0.637 1.570
SHARE 0.021 0.060 0.020 0.352 | 0.725 0.918 1.089

Bién phy thudc: Y dinh mua trang phuc nit qua Facebook

Rz hi¢u chinh = 0.391

; F=19.045

: sig = 0.000

Qua bang két qua phén tich cho thdy VIF
déu nho hon 2, do d6 ta c6 thé két luan md hinh
khéng c6 hién tuong da cong tuyén (Hoang
Trong va Chu Nguyén Mong Ngoc, 2008).

5.5. Kiém dinh sy khac bi¢t vé y dinh
mua trang phuc nir qua Facebook theo cac

dac diém ca nhan

Bang 2: Tom tdt két qua phan tich séu ANOVA - Tukey

Phan tich ANOVA (Bang 2) cho thiy céc
nhom thu nhap va thoi gian sit dung Facebook
khac nhau s& c6 anh hudng khac nhau dén y dinh
mua trang phuc nit qua mang xa hoi Facebook.

Trung binh khéc . 2 Mikc y
(n J) bgi]ét (1-) Sai s0 chuan nghiz
Thu nhap
< 5 tricu 5-10 tri¢u .38750 .30952 424
10 - 15 trig¢u 1.31429- 43588 .008
5~ 10 tricu <5 tri¢u -.38750 .30952 424
10 - 15 trig¢u 92679 44230 .093
10-15 <5 tri¢u -1.31429- 43588 .008
triu 5-10 tri¢u -.92679 44230 .093
Thoi gian sir dung Facebook
1 dén <3 3 dén <5 nim 61308 40726 291
nam 5 nam tr¢ 1én -31775 42559 7136
3 dén <5 1 dén <3 nim -.61308 40726 291
nam 5 nam tr¢ 1én -.93083~ 31748 010
5 ndm tro 1 dén <3 nam 31775 42559 .7136
Ién 3 dén <5 nam 93083~ 31748 .010

Ghi ch(: Bién phu thuéc 1a Y dinh mua; * Sw khdc biét c6 y nghia tai mirc y nghia 5%.

Cu thé, c¢6 su khac nhau giita thu nhap dudi 5
triéu va thu nhap tir 10 dén 15 triéu dong, nhom
thu nhap thip c6 y dinh mua trang phuc nir qua
Facebook tich cuc hon; c¢6 su khac nhau

31

gita thoi gian sir dung Facebook tir 3 dén 5
nim va nhom sir dung trén 5 nim, cho thiy
thoi gian st dung Facebook cang 1au thi y dinh
mua cang cao.
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6. KET LUAN VA KIEN NGHI

Két qua nghién ctru cho thay c6 8 nhan td
duogc rut trich véi 28 bién quan sat, thé hién 7
nhan td tac dong (7 bién doc lap) dén cua ¥
dinh mua trang phuc nit qua Facebook (bién
phu thudc). Trong d6 c6 4 bién anh hudng 1a
gia cdm nhan, nhan thic rui ro, kinh nghiém
mua sam truc tuyén va s luot thich mot trang
hoic muc quan tdm trén Facebook. Nhan t6
kinh nghiém mua sam truc tuyén c6 tac dong
dwong manh nhét (Bs = 0.320), ké tiép 1a tac dong
am ctia nhan thac rai ro (B4 = -0.240), roi dén
tac dong duong cta sb luot thich mot trang
hodc muc quan tdm (B6 = 0.181), cudi cing 1a
tac dong duong cua gia cam nhan (B1 = 0.140).

Bién gid cam nhan, nhan thirc rui ro, kinh
nghiém mua sim tryc tuyén gan nhu tuong
ddng v&i nghién ciru vé ¥ dinh mua truc tuyén
cla cac tac gia trudc: Mansori va cong su
(2012), Putro va Haryanto (2015), Trinh Minh
Long (2014). Riéng bién sb6 luot thich mot
trang hodc muc quan tdm da tao nén sy khac
biét rd nét loai hinh mua sim trang phuc nir
qua mang xi hoi Facebook so voi mua sim
trén cac trang web ban hang. Day 1a diém dic
trung cta dé tai ndy boi chirc ning “thich” 1a
mdt dac trung riéng bi¢t cua Facebook. Mot
san phdm hodc trang ban san phim duogc nhidu
ngudi thich s& lam ting su tin cdy ddi véi
ngudi ban ciing nhu chit luong san pham dugc
ban, tir d6 s€ co tac dong tich cuc dén y dinh
mua hon so vdi cdc trang web ban hang truc
tuyén. Bén canh d6, mot nguoi ban hang méi
trén Facebook nhod chirc nang “thich” cling s€
tiép can d& dang va nhanh chong dén khach
hang hon mot nguoi ban méi xuat hién trén
mot trang mang. Cac bién nhan thic sy hitu
dung, nhém tham khao chuén téc va su chia sé
cta ban be trén Facebook khong c6 anh huong
dén y dinh mua trong nghién ciru nay.

Phan tich ANOVA cho thay cac nhém thu
nhdp va thoi gian st dung Facebook khac nhau
s& c6 anh huong khac nhau dén y

dinh mua trang phuc nit qua mang xa hoi
Facebook.

Dua trén két qua nghién ctru dat dugc, mot
so kién nghi duoc tac gia dua ra cho nhiing
nguoi kinh doanh trang phuc nit qua mang xa
hdi Facebook:

- Thir nhét, gia trén Facebook thap hon so
vOi gia tai ctra hang 13 yéu t& quan trong thuc day
nguoi ding Facebook mua thir san pham. Nguoi
kinh doanh trang phuc nit qua Facebook nén
thuong xuyén tao cac chwong trinh khuyén khich
khach hang nhu mua véi sé luong bao nhiéu thi
s& mién phi giao hang hodc s& ban véi gia vu dai
hon. C6 nhiéu chuong trinh wu dii dé nhiing
nguoi truy cap Facebook khi nhin qua s€ cam
nhan dugc san pham dang c6 gia tét, phu hop véi
tai tién nguoi dung cé thu nhap trung binh kha
nhu d6i tuong trong mau nghién ctu.

- Bén canh d6, nhan thtrc rui ro cang cao,
ngudi tiéu dung cang it muén mua san pham.
Vi thé viéc tao niém tin dén khach hang 13 yéu
t6 rat quan trong. Nguoi ban trang phuc qua
Facebook can c6 gang giam thiéu cam nhan rui
ro cua khach hang. San phim ding ban nén 1a
anh chyp that, mau sdc, chit liéu, kich ¢& can
duogc néu o dé nguoi mua cam nhan chan thuc
hon s& thuc day ¥ dinh mua hon. Vi san phdm
trang phuc mang tinh dc thi, can phu hop véi
voc dang chiéu cao va can ning cia ngudi mua
vi thé ngudi ban nén tao long tin ciia khach
hang bang cach lién két voi cac cong ty giao
nhan, khi nhan duoc san phém méi tra tién s&
giup ngudi mua cdm giac yén tdm hon, va dua
ra chinh sach d6i tra hang r rang, niém ng, vui
vé khi khach hang mic khong vira hoic do 16i
san pham.

- Két qua nghién ctru cho thay kinh nghiém
mua sdm truc tuyén c6 tac dong manh nhét dén
y dinh mua trang phuc nit qua Facebook (5 =
0.320). Nguoi dung Facebook da tirng mua san
phdm trén cac website s& d& mua san pham
duoc ban trén Facebook hon. Su quen thudc
v&i céac hinh thirc thanh todn, giao nhan, lya
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chon san pham, nén khi nhin thiy trang phuc
nit yéu thich dugc ban trén Facebook, nguoi
ding Facebook dé bi tac dong dén ¥ dinh mua
hon. Nguoi dung Facebook lau nam, da tung
mua san pham khéc trang phuc ciing s& dé chon
mua trang phuc khi thay thich. Ngudi ban can
quan tam két ban véi nhitng ddi twong thuong
mua hang truc tuyén dé ting doanh sé ban tot
hon.

- Cudi cung, ngudi kinh doanh trang phuc
nit can c6 nhitng hoat dong nham khuyén khich
khach hang thich san phdm hodc trang ban
hang ctia minh nhim ting cang nhiéu sé luot
“like”, ciing 1a cach dé ting su tin tuong dén
nguoi mua.
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AP DUNG THE DPIEM CAN BANG TAI DOANH NGHIEP
VUA VA NHO - NHIN TU KINH NGHIEM CUA THE GIOI

Nguyén Thi Thu Nhudin-

BALANCED SCORECARD IMPLEMENTION IN SMALL AND MEDIUM-SIZED
ENTERPRISES — REFLECTION ON THEORY AND PRACTICE IN THE WORLD

TOM TAT

Thé diém cdn bang (BSC) da dwoc nhin
nhan la mot trong muoi cong cu quan tri chién
lirge quan trong, dwoc quan tdm hang dau trén
thé gidi. Pd c6 rat nhiéu nghién ciu vé kha
nang ap dung BSC va cdc phién ban khac nhau
cua BSC vao cdc doanh nghiép coé quy mo lon.
Tuy nhién, cdc nghién ciru vé viéc dp dung
BSC doi véi doanh nghiép c6 quy mé nhé vin
con khé nhiéu khoang tréng, do dé, kha nang
ap dung BSC vao cdc doanh nghiép viea va
nho, dac biét la doanh nghiép siéu nho, tqi Viét
Nam van con chuwa dwoc nghién ciru thod déng.

Tw khoa: thé diém cin bing, doanh

nghiép, vira va nhé, kinh nghi¢m thé gidgi

1.CO SO LY THUYET VE BSC

Céac nghién ctru gan day déu cho thiy viéc
lap ké hoach chién lugc c6 tac dong truc tiép dén
hiéu qua va két qua hoat dong ctia doanh nghiép.
Tuy nhién, d6i v6i doanh nghiép vira va nho (dic
biét 1a cac doanh nghi€p si€éu nho) thi chua cé
nhitng nghién ctru nhu vy, chu yéu do dic thu
cac doanh nghiép vira va nho thuong thiéu qua
trinh xdy dung chién luoc kinh doanh, do nhiing
khé khin d& thdy khi méi trudng lam viéc cua
cac doanh nghiép vira va nho c¢6 qua nhiéu mdi
quan hé chéng chéo, bao mat v6i nhidu diém
khuat tat. Do su thiéu hut d6, bai bao nay chi ban
vé kha ning ap dung thé diém

ABSTRACT

Balanced Scorecard (BSC) is one of the ten
most important management concepts to have
been introduced via articles in the Havard
Business Review. Since its introduction in 1992,
the BSC has featured in a wealth of academic
and pratitioner papers. Writing on the BSC
focuses on its application in large organisations,
drawing on case sample — multi billion Dollar
companies. But there is no comprehensive
literature on BSC used by small and medium-
sized enterprises (especially super—small-sized
enterprises) in Vietnam exits today.

Keywords: Balanced Scorecard,

enterprise, small and world experience

can bang (Balanced Scorecard) cho cac doanh
nghiép vira va nho tai Viét Nam dua trén cac
nghién ctru - kinh nghiém trén thé gidi.

- BSC (Balanced Scorecard) la mot hé
thdng cac thudc do nhim do ludng két qua hoat
dong dya trén chién lugc va tim nhin ctia doanh
nghiép. Hé théng thudc do BSC phan chia két
qué hoat dong cua doanh nghiép chu yéu trén bon
khia canh: Tai chinh — Khach hang — Hoat dong
ndi bd - Hoc hoi va phat trién.

- Doanh nghi¢p vira va nho theo quy dinh
cua Ludt doanh nghi¢p tai Viét Nam la doanh
nghiép c¢6 s6 von tir 100 ty tré xudng, hodc co
s6 nhan cong dudi 300 nguoi. Tuy nhién, 96%

* Ths. Phong Thanh tra va KDCLGD, truong Cao ding Cong Nghiép Tuy
Hoa, DT: 090.808.2418, Email: nguyenthunhuan08@gmail.com
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doanh nghiép trong nén kinh t& qudc gia 1a
doanh nghi¢p si€u nhd (Vi Tién Loc, 2016),
tic 1a doanh nghiép c6 s6 von dudi 10 ty dong,
hodc nhan lyc tir 10 ngudi trd xudng.

Theo tac gia, viéc thiéu hut cac nghién ctru
mang tinh phd quéat vé BSC ddi véi doanh nghiép
vira va nho khong thé 1a nguyén nhan dé danh gia
BSC chi phtt hop dé st dung cho doanh nghiép
16n. Cac Iy thuyét quan tri chién Iugc hau hét déu
c¢6 thé sir dung cho cac doanh nghiép — bat ké
quy md — ma chi can diéu chinh d6i chut cho phu
hop hinh thirc, muc ti€u kinh doanh.

2. TINH HINH AP DUNG BSC CHO
CAC DOANH NGHIEP VUA VA NHO
TREN THE GIOI

BSC thudng dugc st dung dé hd tro cac
hoat dong quan tri chién luoc tai cac cong ty
16n. Theo to Havard Business Review, trong an
phim ky niém phat hanh thir 75, BSC duoc
xem la mot trong 10 cong cu quan tri quan
trong nhat da timg duoc gidi thiéu trén tap chi.
Ké tir khi duoc gi6i thiéu vao nam 1992, BSC
da tro thanh ngudn tu lidu nghién ciu cua rat
nhiéu bai béo, nha khoa hoc kinh té, nhiéu
quyén sach ban chay. Cac nghién ctru khong
chi viét vé mot vai cong ty tidu biéu nhu Mobil
va CIGNA (Kaplan va Norton 1996, 2000),
ABB Skandia, SKF va Halifax (Olve, 1999)
ma con vé rat nhiéu tap doan da qudc gia tri gia
hang ty USD.

Nghién ciru do Iudong két qua kinh doanh
ctia 100 doanh nghiép tai Kenya trén tong thé
740 doanh nghiép tir 5 nganh nghé chinh (Thyc
pham, d6 udng, thudc 1a, vai véc - may mic -
giay da; GO va cac san pham tir g0, gidy, nganh
in va xuét ban; Hoa chat, xang dau, cao su va
nhya déo; Nganh khai khoang - khodng san phi
kim, trir xang dau; Luyén kim, co khi ché tao)
dé xem xét sy anh huong cua 4 khia canh dbi
v6i doanh nghiép. Cac doanh nghiép déu co sb
lao dong tir 50 nguoi tré xudng. Két qua
nghién ciru cho thdy 96% doanh nghiép dang
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st dung BSC dé danh gia khia canh Tai chinh,
tuy nhién, cac thang do chua thuc sy hién hiru
trong khia canh Hoat dong ndi by, mang Hoc hoi
va phat trién coa doanh nghiép con chwa dugc
nghién ctru. Nhin chung con c6 mot khoang tréng
16n giira 1y thuyét vé do luong khia canh Khach
hang v&i Hoat dong ndi by, Hoc hoi va phat
trién, dong thoi 14 khoang trong 16n vé Iy thuyét
voi ap dung thyuc t& BSC vao cac doanh nghiép.
Nghién ciru cho rang cac doanh nghiép vira va
nho tai Kenya nén dau tu phat trién cac thang do
phi tai chinh — bén canh cac thang do tai chinh.
Gia tri cua doanh nghi¢p dugc tao ra tr Khach
hang nén cic doanh nghiép can kiém tra k¥ cac
khia canh phi tai chinh con lai va xem do la
huéng dau tu phat trién 16n. Nha quan 1y ciing
can xac dinh qua trinh phaét trién ndi bo trong dai
han cua doanh nghiép, tir d6 hoan thién cac khau
vé nhan Iyc, cau trac hé thong va to chirc cho phu
hop.

Nghién ctru vé kha ning phét trién bén
virng cua doanh nghiép vira va nhé dua trén ly
thuyét BSC tai My ciing cho thdy: cac doanh
nghiép khong nhét thiét phai tuan thi cing mot
n6i dung BSC nhu cac doanh nghiép 16n. Bi
v6i khia canh Khach hang, cdc doanh nghi¢p
vira va nho co thé chon lua nhirng tac dong
tryc tiép nhu: tinh tap thé dia phuong, tai ché
san pham, ha ning phan hoi tc thoi, va cac
nhan hi¢u sach, than thién v&di moi truong.
Trong chudi gia tri trén thé giGi, giita cac
doanh nghiép lon, van co nhiing vi tri nhét dinh
danh cho céc doanh nghi€p vira va nho, mac du
kha ning phat trién bén vitng ciia doanh nghiép
kém hon va cac chién lugc hoat dong phﬁn 16n
phu thudc vao nhiing khach hang doanh nghiép
quy mo 16n ma ho cung cép san phém, dich vu
cho. Béng viéc lya chon muc tiéu phu hop, cac
doanh nghiép vira va nho van co thé co co hoi
xac dinh vi tri phat trién bén virng trong chudi
gia tri toan cau.

Nghién ctru trén 500 doanh nghiép nhd tai
Anh va Cong hoa Sip (cling véi quy mo khong
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qua 50 nhan vién, hodc tri gia tir 6,5 tri¢u bang
Anh tré xudng — theo tiéu chuén ctia Anh) vé
kha nang 4p dung (c6 chu dich hoac khong)
BSC vao chién lugc va ké hoach hoat dong ciia
doanh nghi€p. Nghién ctru cling xac dinh 1y do
cac doanh nghiép nho khong ap dung BSC vao
viéc do luong két qua kinh doanh. Thong qua
viéc phat phiéu diéu tra, két qua cho thiy cac
doanh nghiép nho tai Anh va Cong hoa Sip hiu
nhu chi tap trung vao viéc do luong phuong
dién tai chinh. Két qua 13, cac chi tiéu do ludng
Tai chinh chiém ty trong 16n, dong vai trd quan
trong hon cac phuong dién — chi ti€u phi tai
chinh trong viéc ra quyét dinh. Phan 16n céc
doanh nghi€p nho tai Anh va Cong hoa Sip
khong thue sy ing dung BSC, 1y do chu yéu do
cac doanh nghiép khong hé biét dén hodc rat
thiéu thong tin kién thirc chi tiét vé BSC. Céc
doanh nghiép néu c6 biét dén BSC thi khong
ap dung BSC vi cho ring cong cu quan tri ndy
khong phu hop voi quy mé doanh nghi€p nhd.
Do d6, chi c6 7,5% doanh nghi¢p duogc thuc su
c6 ap dung BSC dé quan tri. Tuy vay, két qua
nghién ciru ciing cho thiy, nhirng doanh nghiép
khong hé biét hodc khong sir dung BSC thit ra
cling st dung céac cach tiép can do luong két
qua hoat dong gan gidng nhu BSC. Do vdy, cac
doanh nghiép nho ciing danh gia két qua hoat
dong kinh doanh dwa trén bon khia canh giéng
nhu md t4 cia BSC, su dung cac chi ti€u do
luong tuong tu nhu BSC.
3. KHA NANG AP DUNG BSC CHO
CAC DOANH NGHIEP VUA VA NHO
TAI VIET NAM

Hau hét cac nghién ctru vé viéc ap dung BSC
cho doanh nghiép vira va nho trén thé giéi déu
cho thdy su can thiét phai chinh sira thay doi va
su khac biét trong cach ap dung gitta BSC voi
cac doanh nghi¢p lon va BSC véi cac doanh
nghiép vira va nho. Hai dic diém thuong duoc
nhic dén va so sanh nhiéu nhit 1a su khac biét
trong cdu trac t6 chirc va su khac biét trong quy
trinh quan tri. Cac doanh nghi¢p vura va
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nhod (dac biét 1a doanh nghiép si€u nhd) thuong
¢6 ciu tric don gian, hé théng don gian; nguoi
quan ly (thuong ciing 14 giam déc diéu hanh, so
hitu hodc dong s¢ hitu doanh nghiép) truc tiép
lam viéc véi mot nhom nho cac cong sy ma gan
nhu khong can théng qua cac giam ddc, nha quan
Iy trung gian. Néu c6 khoang 100 nhan vién tro
1€n thi cach lam viéc nay s€ khong hi¢u qua, va
néu c6 khoang 300 nhan vién thi nhat thiét phai
¢ cac quan ly cdp trung, thudng 1a s& co giam
déc cho ting linh vuc riéng. Doanh nghiép cang
phat trién thi ciu tric cang thay d6i cho phu hop
vOi cac van dé giao tiép, hop tac lam viéc phat
sinh trong ndi bg.

Khai ni¢m xdc dinh doanh nghi¢p vira va
nho cua Viét Nam kha giéng véi thé gisi, mo
hinh kinh doanh va méi truong kinh doanh, dac
diém céu trac ndi bd cua cac doanh nghi¢p vira
va nho giébng nhau & hau hét cac qudc gia trén
thé gioi, do d6 co thé noi rang, cac két qua
nghién ctru vé BSC trén doanh nghiép vira va
nho cua thé gi6i ciing c6 thé ap dung tai Viét
Nam. Theo do, hién nay hdu hét cac doanh
nghiép vira va nho déu nhan ra dugc tdm quan
trong ctia bén khia canh (BSC) nhung hau nhu
chi tap trung muc tiéu danh gia vao cac chi ti€u
Tai chinh, do d6, chii yéu nhin nhdn két qua
hoat dong va phat trién chién luoc kinh doanh
dua trén khia canh Tai chinh. Nhu vdy, dé
chién luge phat trién cia doanh nghiép hoan
thién hon, cac doanh nghiép vira va nho cé thé
ting cudng nghién ctru va phat trién cac chi
tiéu trong ba khia canh phi tai chinh (Khach
hang, Hoat dong ndi by, Hoc hoi va phat trién),
dac biét 1a khia canh Khach hang vi khia canh
nay s& thiic day cac khia canh con lai phat trién
bén virng.

4. KET LUAN

Nhu vay, viéc ap dung BSC cho doanh
nghiép vira va nho tai Viét Nam 1a hoan toan kha
thi. Pic biét, vi quy md nhé, kha ning phd bién
kién thirc v& BSC va hinh thanh cac tuyén bao



Ho tro 6n tap

[DE CUONG CHUONG TRINH DAI HOC]

Tap chi Kinh té - Ky thuat

c4o bam sat vao chién luge da vach ra 13 hoan
toan phu hop. Tuy nhién, yéu cau nha quan ly
phai ¢6 kién thirc cu thé vé BSC va kha ning
tuy bién BSC vao doanh nghiép, dic biét 1
viéc x4y dung va phét trién cac chi tiéu thudc
khia canh phi tai chinh. Tt nhét 1a nha quan 1y
da ting c6 kinh nghi¢m 4p dung BSC vao cac
t6 chirc khac, hodc c6 tham gia vao qua trinh
xay dung va tmg dung BSC ban dau.
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