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MARKETING XA H OI: GIAI PHAP H (U HIEU CUA CACV AN BE XA H O
O VIET NAM

Nguyén Minh Hug, Pao Th i Huong”
Truong Pai hoc Kinh té & Quan tri kinh doanh — PH Thai Nguyén

TOMTAT
Marketing x& h 6i la m 6t cong ¢ u httu hiéu giai quyet nhiéu van dé xa h 6i nham thay d6i hanh vi,
nhan thac cua ngudi dan, dac biét voi nhung qudc gia dang phat trién nhu nuoc ta. Viét Nam da c6
nhiéu chién dich hiéu qua nhu phong ch ong HIV/AIDS, ké hoach héa gia dinh dén bao vé ngudn
nudc sach, toan dan doi mii bao hiém. Bé c6 duoc nhiing thanh cong do, chung ta ciing gap khong
it nhitng khé kh an nhu nhan s , kinh phi, kinh nghiém té chirc thiét ké chuong
trinh... Tirkh6a: Marketing X h 6i, van dé x& h gi.
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Néu nhu marketing truyén théng da xu 4t hién
ttr hang tr am nam trurdc va ngay cang phat huy
hiéu qua tich cuc trong moi hoat dong kinh
doanh, dugc phan nganh chuyén mén héa sau
v 6i cac noi dung khoa hoc vé nghién ctu
marketing, marketing cong nghi ép, marketing
du lich... thi trong vong 30 n am gan day, trén
nén tang cua marketing truyén théng da xu at
hién pham tru méi, mé rong

cua khoa hoc marketing — do la “marketing xa
hoi”, da ra doi sém & cac nuéc cong nghi ¢p
phét trién, ngay cang t ¢ ra la céng ¢ u hiru
hiéu trong moi linh vyc caa doi séng kinh té —
xa h oi.

Mot dét nuéc dang phat trién nhu Viét Nam
rat co « dat” dé phat huy tac udng, cd hang
tram hanh vi an thay déi, lién quan 6ti hang
tram van dé xa h 6i: chong ma tuy, HIV/AIDS,
giit vé sinh nguén nudc, an chin udng soéi dé
tranh dchi bénh, ké hoach héa gia dinh, nudi
con bang sira me... Bat nudc ta dang can
nhitng chuwong trinh marketing xa h 6i di vao
long ng wdi va 1am thay doi 16ng ng uoi.
KHAI NI EM

Dé hiéu ré mon khoa h oc méi mé nay, ching
ta trudc hét can tim hiéu khai niém vé
marketing x& h 6i l1a gi va céi gi khéng ph ai
Ia marketing x& h oi.

Philip Kotler dua ra mot khai niém rd rang v é
thuat ngir nay:
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“Marketing xa h i la vi éc suir dung cac nguyén ly
va k j7 thugt tiép thi gay anh hueng dén doi tuong
muc tiéudé ho chap nhan, khuoc tir, thay doi hay
logi bé mgt cach uwt nguyén hanh

Vi ndo 6, ma diéu do c6 ich cho cac ca nhan,
nhom ng woi hoac toan xa h gi”. [1]

Tir cac khai énim vé marketing xa h 6i c6 th é
thiy r dic trung co ban cia marketing xa h i la
phi | ¢i nhuan. Tuy nhién,diéu d6 khong c6
nghia Ia t 4t ca cac hoat dong marketing phi loi
nhuan déu 1a marketing x& h 6i. Diém khac can
ban dé phan bi &t marketing xa h 6i vai tiép thi
kinh doanh va v i céc loia tiép thi phi loi

nhuan khéc la & muc tiéu co ban cua chdng, do
la | i ich danh cho dbi tugng muc tiéu va cho
xa h i nhiéu hon la cho t 6 chic tién hanh

tiép thi va | oi ich nay t p trung vao vi éc cai
thién chat luong cudc séng. Diéu nay gilp

phan bi &t marketing x& h 6i véi viéc lam ti ép
thi cho cac hoat dong cua céc 6t chie chinh tri,
dang phéi, cac tchirc thé thao, vin nghé, ton
gido v.v...

THUC TRANG MARKETING XA H Ol
NUGC TA

Diéu c6 th & khién nhiéu nguoi ngac nhién 1a tuy
chua bao gio dugc dé cap mot cach chinh

thirc & Viét Nam (va do d6 con m &i mé), nhung
marketing xa h oi that ra d& xu At hién ¢ Viét Nam
tir rat 1au. D6 chinh 1a cac chuong

trinh tuyén truyén ké hoach héa gia dinh, chéng
"ma tdy va mai dam — con duong dan

tgi HIV/AIDS", hoic van dong toan dan di bau
Cu.

181



HO tro’ 6n tap

[DE CUONG CHU'ONG TRINH DAI HOC]

Nguyén Minh Hué va Dty

Tap chi KHOA HOC & CONG NGH E

112(12)/1: 181 - 184

Hinh thanh da t ir 1au, nh ung nhitng chién dich
ay khdng duoc chl trong véi tu cach
marketing xa h 6i. Chung dugc coi la cac
chuong trinh tuyén truyén, van dong cua cac
co quan chinh phu. Céch thé hién ciing & muc
khé don gian, kiéu "marketing thd s o": ké
chit, truong &p phich, bang ron kh 4u hiéu, va
don gian nhit Ia s ir dung hé thong loa

phuong, loa x& v ¢i am thanh vang d i hang
cuing ngd h ém. Néu khong tinh dén yéu té
"chuy@n nghiép, sang ato, an twong", chi xét
vé hiéu qua, thi cac chuong trinh marketing xa
h 6i da th uc hién & Viét Nam khong ph ai la
khdng thanh cong. Tac d ung cia marketing xa
hoi trong viéc 1am thay ddi hanh vi ¢ ta ngudi
dan 1a khong th & phu nhan.

Cau chuy én dau tién

DKT International 1a m 6t to chirc phi chinh
phua quéc té, try s& & Washington DC. Ho 13 t6
chirc tién phong vé marketing xa h 6i trong
nhiéu linh vuc, nhu: tranh thai bang cac
phuong phép khoa hoc, chéng HIV/AIDS.
Nam 1993, DKT International vao Vi é& Nam.
Nhitng nam dau thap nién 90d6, Vi ét Nam mo
ctra chua lau, d ph ai d6i mat vai nguy co

blng no dan s 6, sy gia tang té nan xa h 6i va
dai dich HIV/AIDS. Cbng vi éc cia DKT la
hé trg Viét Nam thuc hién mot chuong trinh
phan ph i bao cao su trén toan quéc. San phim
duoc tro gid, banatr ré dé tao ra mot mang ludi
an toan cho ng udi dan tr uéc cin bénh thé ky
AIDS. V4n dé vép phai la khi dy, nguoi dan hay
con thi éu thong tin v & cac bién

phéap an toan tinh duc. Ngudi ta khong y th tc
dugc mirc d6 quan trong cua viéc s dung bao
cao su trong phong ch éng AIDS. Tuy nhién,
can tro 16n nhét chinh 1a tim Iy ng wong ngling
cua ngudi A Bong. K é ca khi duoc cap phét
mién phi, ngudi ta van ngai, noi gi t 6i viéc chu
dong hoi mua bao cao su. Hiéu dugc "céi kho"
d6, DKT Vi &t Nam da c6 m 6t chién lugc
marketing xa h 6i c6 th & n6i 1a r at khéo léo.
Vi cum tir “bao cao su” v &i nguoi Viét Nam
that khd noi, cac nha marketing xa h 6i cé
sang kién thay nd b ang mét tir rat ngan gon,
phd bién, dé doc: OK. Ho hiéu rang phai lam
sao dé nguoi di mua bao cao su ¢d th & noi
tranh cum tir “nh ay cam” y.

182

Gurong mdt than quen” ¢ za chién dich chang AIDS

Chuong trinh marketing xa h 6i cia DKT Viét
Nam dién ra vao thang 11/1994, bao cao su
OK duoc gidi thiéu ¢ Viét Nam nhu mot san
pham hitu ich va ti én loi. Logo OK véi chit
OK mau tr ang nhu béng hoa gi ia hai chiéc la
xanh, ndi bat trén nén do tuoi, tao cam giac vui
nhon, gan giii. Chién dich marketing xa

hoi cia DKT Viét Nam thanh cong | 6n: Gan
100 triéu bao cao su d& duoc tiéu thu hét thay
vi phan phat mién phi khé kh an nhu truéc do.
Ngay nay, v &i nguoi Viét Nam, OK c6 ngh ia

la bao cao su. N6 ch 4c chin s& ludn 1a "ng
udi ban déng hanh" ¢ ta x& h 6i trong cudc
chién chdng can bénh thé ky.

Cau chuy én trénday ch i la m 6t trong vo6 van
vi du cho thay sy quan trong, can thiét, va c a
su thi vi ctia marketing xa h 6i ¢ Viét Nam.

Can I1dm nhitng chién dich marketing x3
h 0i

Ai ciing thdy ring Viét Nam dang c6 qua nhiéu
van d& xa h 6i can xu ly, t r viéc ty ¢ tai nan
giao thdng thu 6c hang cao nh 4t thé giai,

dén viéc Viét Nam 1a m 6t trong nhitng qudc
gia dung dau vé sb lugng céc ca nao phé thai,
hay vin nan lay lan HIV/AIDS qua con
duong tinh duc, bung nd "cach mang tinh
duc" & lta tudi thanh thiéu nién, nhitng hanh
vi thiéu van minh cua “ng uoi Viét xau xi”. ..
Hanh vi x 4u con nhi éu, hiéu biét con h an ché,
chiing ta dang rat can nhirng nha marketing x&
hoi, nhitng chuong trinh marketing xa h 6i di
vao long ng uoi va lam thay doi long ng uoi.
Nhitng chwong trinh marketing xa h 6i lén &
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Viét Nam ¢ th é ké dén chién dich tuyén
truyén toan dan di bau ctr, doi mii bao hiém
khi tham gia giao théng, k & hoach hoa gia
dinh... Riéng véi chién dich "mii bao hiém",
cong tac truyén théng r at duoc chi trong. Cac
nganh lién quan (cbng an, bao chi, gido duc...)
d4 duoc tuyén truyén trudc téi ca nam troi mot
céch ddng bd. Con nhi éu chuong

trinh marketing xa h 6i khéc ciing dé lai diu
an, nhu tuyén truyné phan lo ai rac (du an 3R-
HN), an thuc pham chin dé chong cim gia
cam, T6i yéu Viét Nam - Honda. ..

R 75
MU BAO HIEM)
g@/;i(w, (/;2‘7(/ :

Toan dandsi mi bao hiém” la m ét chuong
trinh marketing xa h gi thanh céng

Biét tiép can phu hop tirng dbi tuong

Mot cach alc quan, c6 th & ndi r ang lam
marketing xa h 6i & Viét Nam khong quéa khé.
Bai 18, cac chién dich marketing x& h 6i cua
ching ta déu nham vao nh ttng muc tiéu art cu
thé, co ban. Vi du véi chién dich ké hoach

hoa gia dinh vai khau hiéu: “M i gia dinh chi
cotir1dén2con”. V ay la ddi tuong cua
chuong trinh la toan b 6 cac ho gia dinh trén
dét nuoc ta, vo cling khac biét va ph uc tap tir
ndng thén dén thanh th i, mién xubi dén miéen
nguoc, tr ddng bang dén trung du, mién
nui... Ching ta truy én tai théng diép dén doi
tuong nhu thé no 14 hi éu qua? Mét chuong
trinh “thanh cong” ngh ia 1a ch i xét vé mat
hiéu qua cta chuong trinh, chir khong xét cac
yéu t6 nhu tinh chuyén nghiép, sang ato trong
cach thé hién. Vi I& d6, ngay ¢ a viéc ké chir
Ién uotng "Mai gia dinh chi c6 tir 1 dén 2

con" dé tiép can cac ho gia dinh ¢ cac ving
ndng thon, mi én ndi ciing 1a m 6t phuong
ph&p marketing x& h 6i hiéu qua.

Vian d¢ la xac dinh cach lam phi hop vaéi timng
nhom d6i twong. Chang han, véi nguoi dan
ndng thon, thi s o dung loa phdng thanh, k é
bién ké chir 1a cach 1am marketing x& h 6i tot.
Véi nguoi ¢ cacdd th i hién dai, thi co | € to
roi, 4n pham in 4n dep mat va phat tan tay
theo kiéu marketing truc tiép (direct
marketing) méi phu hop.

Di nhién, ngay nay do dan tri ngay m 6t cao,
truyén thong trong marketing xa h 6i ngoai
viéc dam bao tinh hiéu qua, dé hiéu, con ph ai
séng ato, gay duogc 4n twong voi nguoi dan.
MGt trong nhirng xu hudng noi 1én 1a truyén
thong than thi én, tec 1a h wéng t6i nhirng diéu
t6t dep, khoi goi nhitng tinh cam tét dep &

con ngudi, thay vi tao cam giéc cAm doan
("cAm d6 rac"), hay cudng ché ("bit budc doi
mii bao hiém") hay hu doa.

Mot chuyén gia marketing nhan dinh: "Hién
nay, ngudi lam marketing xa h 6i phai biét tao
su than thi én véi dbi tuong ma chi én dich
marketing x& h 6i huéng vao. T &t nhat 1a
truyén tai thong diép theo mot cach nao dé
vui nhén, hai h uge. Kiéu tuyén truyén hu doa
hoic cudng ép gio day v tra ¢b 16 vira khong
hiéu qua".

Can chung tay gép s Uc

Tir nam 2007 dén nay, WWF (Quy qudc té bao
vé thién nhién) Vité Nam trién khai du &n
“Thay dbi hanh vi - Gi am tiéu thu cac asn
pham dong thyc vat hoang da t ai Ha N i, Viét
Nam”. Ch wong trinh marketing xa h 6i nay s u
dung két hop nhiéu hinh thirc tuyén truyn:é to
chirc thi y t wéng kich ban phim bao vé dong
vat hoang dé, s an xuat cacdoan phim ngan,
phat hanhan pham tuyén truyén... Cac can bo
cua dy an xacdi nh rd, dong vat hoang da (h 4,
té giac, té té,4u...)g duoc tiéu thy chu yéu tai

hai thanh ph 6 16n 1a HA N i va TP.HCM,
cho cac muyc dich 1am th uc pham, l1am thu 6c
va do trang suc.

Tuy nhién, chuong trinh lai duoc thuc hién cha
yéu trén dia ban Ha N 6i va nh am vao m 6t
nhém ddi tuong c6 v é nhu it lién quan truc
tiép: tré em. Ly do n am & van dé muén thu ¢ la
kinh phi. WWF Viét Nam hy vong, sang giai
doan sau cua du &n, nguon tai tr ¢ s& nhiéu hon
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dé ho c6 th é mo rong viéc tuyén truyén toi
nhom ddi twong chinh, tiéu thu dong vat
hoang da nhi &u nhat, d6 1a cac doanh nhan.
Vi marketing xa h 6i la phi | ¢i nhuan, cong tac
truyén thong | ai cuc ky tén kém, nén khong
c6 gi | a khi c&c cobng ty khdng tham gia linh
vuc nay. Chi cd nh itng hdng | 6n méi nghi dén
chuyén thuc hién mot hinh thac goi la ho at
dong CSR (corporate social responsibility -
tam dich la trach nhiém xa h 6i cua doanh
nghiép). Mot vi du 1a ch wong trinh an toan
giao théng “T6i yéu Vi é Nam” ¢ ta Honda.
Tuy nhién Ia ching c6 m 4y doanh nghiép ¢
Viét Nam du tiém lyc tai chinh nh u Honda
dé co th é doc lap dang ra thuc hién ca mot
chuong trinh nhu vay. N6i chung, c6 v s 6
van d¢é dat ra cho marketing x4 h 6i, y t uong
trién khai ciing khong thi éu. Nhung kinh phi
dé chuong trinh phat huy hiéu qua cao nhat
thi khdng ph ai bao gio ciing ddi dao, nh at la
néu chi do céc 6t chuc phi chinh pha (NGO)
nude ngoai th we hién va trbng mong vao tai
trg. DA hang ch uc nam trong qué kht, phan
I6n cac chién dich marketing x& h 6i & Viét
Nam déu do chinh pha khai xuéng va dau tu

SUMMARY

ngan sach thyuc hién. Bén thoi ma cra, co
thém us gép m it caa cac 6t chire phi chinh
phu. Ngay nay, v i su phat trién cua truyén
théng, c tia CNTT va m ang Internet, viéc mot
s6 ¢4 nhan dirng ra van dong mot phong trao
“thay doi hanh vi" ¢ tia nguoi dan khong con
2 b at kha thi.

KET LUAN

Nudc ta dang trong qué trinh hoi nhap kinh té
qudc té va khu v wc. Viéc nghién ciu va v an
dung ndi dung khoa hoc mai mé cua
marketing xa h 6i vao m oi linh vuc thuéc doi
sdng kinh té — x4 h 6i cua dat nude 1a m ot viéc
lam ¢ an thiét. Cung voi da phat trién kinh té
Vva s v nang cao dan tri, ching ta c6 quy én hy
vong s& ngay cang c6 nhi éu chién dich
marketing x& h i chuyén nghiép, hiéu qua, gop
ph an giai quyét nhirng van dé x4 h 6i dua

Viét Nam trg thanh m 6t x& h 6i van minh

hon. TAI LI EU THAM KHAO
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SOCIAL MARKETING: THE MOST POWERFUL
INSTRUMENT TO SOLVE SOCIAL PROBLEMS IN VIETNAM

Nguyen Minh Hue, Dao Thi Huong*
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Social Marketing is the most powerful instrument to solve many social problems in order to
change people's behavior and perception with developing country like ours. Vietnam have many
success campaigns such as: prevent HIV/AIDS, family planning, protect pure water resource or
everyone ware ham-met. To achieved those successes, we faced with so many difficulties like :
shortage of personnel, budget, experience in organize and design program, etc.
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